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Foreword

his volume of the Vyasasrih journal is an enthusiastic

celebration of many literary contributions of the scholars

and academicians, especially those who are natural orators,
innovators and educators. This special issue on Traditional and Modern
Approach towards Social Well-Being in India is compiled by GRACE
Research Foundation, an organization emphasizing on quality research
works. It is aso aunique tribute to many visionaries who wereinvolved in
their study of traditional and modern approachestowardssocial well-being,
most of whom are pictured on its pages. Still another element is provided
by some interesting historical details and an abundance of colourful
illustrations employing logical analysis of the surveys on the specific topic
of Traditional and Modern Approach towards Social Well-Being in India.
On top of that, there are innumerable figures, algorithms, and numerical
evidence that interweave society and wellbeing in an appealing manner.
Although the emphasis of this work is on social wellbeing, it contains
much that will be of interest to those outside this field and the students of
multidisciplinary faculties with a fascination to the ways of better living.
This special issue has selected well over 16 prominent topics discussed in
light of risk and provisions made in the field of social well-being to
effectively impart society in various modes of delivery. Although these
represent only asmall sample of the world of social well-being, they amply
and illustrate the importance of this field of research for humankind and
the way it has evolved. | think that the authors can be confident that there
will be many grateful readers who will have gained a broader perspective
of the disciplines of traditional and modern approach of social wellbeing
as aresult of their efforts.
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3. The Science of Yoga' - |I. K. Taimni, The Theosophical Publishig House,
Chennai-600020, India (year- 2007) , ISBN 81-7059-211-9
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Abstract

The modern adaptive situation has changed the norms of reading and understanding
process. Especialy in children, where they have drafted themsel vestowardstech-
nology which hasresulted in the sinking habit of reading bookswith thosefantasy
illugrations. Children'sliterature playsasignificant roleinthedevel opment of children’s
menta and physical growth. Theimpact of children’sbooksfrom centurieswith
gpecial mentionto Indian children'sliteraturewhich hasbeen successful in crestinga
fantasy inevery child hel ped themtoincul cate mora va ues, scientific thinking and
human connections. Indian children'sliterature has driven through the eraof adopt-
ing technol ogical gadgets, animated videosto the reading with the physical booksin
hand. Thispaper focuseson readers engagement inlearning through children'sbooks
especially with regard to thel ndian folktalesand the impact of these booksin the
overdl growth of achild under Indian conditions, aso onthemodernistic gpproach
of understanding Indian children'sliterature. |dentification of theinterest towards
Indian children'sliterature by asurvey covering readersfrom threedifferent genera-
tionswithaspecia focus on bringing those young mindsback to the cult of reading
from mediato books.

R
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KeyWords:. Indian Children’s books, reading per spectives, folktales, transi-
tional mode.

I ntroduction:

Indiahasbeenaland of rich cultureand heritage. Indian children'sliterature hasplayed
asgnificant roleintheoveral devel opment of every child who passed through the
folktales, especially thosewhich providegreater va uesfor them asgood human be-
ings. However, thejourney of Indian children'sliterature has surpassed from non-
technical erato atechnically subdued era, which hasresulted in subsiding the cult of
reading books physicaly in every modern-day child. Thetransformation fromthe
illustrative col ored booksto attractive animated cartoon versonsof charactershasal
theyoung mindsdriventowardsit. Therehasbeen aclear evident changein children
ligeningto fun-filled fantasy, exciting Indianfolk tal esfrom grand parentsor parentsto
watching theanimated video version of stories, which has snatched away the beauty
or theculture of narrating and listening to the stories. An erawhere every child was
given aset of imagination sometimesether by listening or reading the bookshasnow
been transformed to constant sit and watch culturein front of Television or any other
modern gadgets. So, current parentsor adultswho onceweredrivento animaginary
world through reading or listening now have asort of worry or have acomment to-
wardsthe PershingArt of narrating or reading fantasy storiesthrough books,

Importanceof Children’sliterature:

Children’sLiteratureisawindow to theworld of imagination, instruction, education
and anindirect source of valueincul cation. Educationfor achild beginswith litera-
ture; itisadominant influence; it framesand moldsthechild’spersondlity. It merges
dreamsand practica life, theimaginary andthered, ided sand their possible/im-
possibleredlization. It widensone' swit and humor. Children’sliteraturetransforms
dreamsinto reality, itisan excellent resourcefor the teaching-learning process.
Children'sliteratureisfull of magical stories; legends, fairy tales, fableswhich takes
theminto aworld of fantasy.

Children’sliterary booksprovide skills, knowledge and languages suitablefor chil-
drenwithdifferent level sof understanding. Thestoriesdevelopin childrenasenseof
curiogity, interpretation,interest, affection, magic and courage. Theliterary narrative
enhancesthewriting/creative skillsof thechild too.

13 [
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Significanceof Indian Children’sbooks:

Indiaisan ancient country with arich heritage of storytelling tradition. Itsdiverse
culture, religions, languages has contributed to itsrich literature, folklore, fables,
epicsand legends. All these genres of literature have agreat influence on the chil-
dren, their upbringing and molding of their persondity. Indian Children'sbooksare
numerousin numbersto name someof themost influentia books are Panchatantra
Taes, Tdesof Tendi Rama, Vikram aur Beta storiesand Junglebook. Almost every
Indian hasgrown up with these stories. It hasmolded, framed and constructedhis
logical reasoning and strong va ue system. To illustrate this overwhe ming influence
on every kid, the paper has undertaken an attempt to survey the overwhelming
influence of Indian children’sLiterature, it d so andyzesthe present scenario of digi-
td influence, thedigita representation of thesestoriesand how it impactsthechildren’s
reading habitsand their grooming.

Review of Literature;

Many writershave expressed their viewsabout the condition of Indian Children’s
Literature books“ Growing up, booksand storieswere anintegra part of my life.
Therewere stories at bedtimeand we always had booksto read. When | think
back, | have faint memories of stories being told to mein my mother tongue,
Konkani, by my grandparents. But astory book for childrenin Konkani was not
around. Children'sliteratureisagrowing genre, but, in acountry with so many
languages, where dobooksin Indian languages stand today?’ - as mentioned by
Ruth Dsouza (Prabhu, 2019) in her articlefor thefirst post. com about Children’s
literaturein Indiaunder goesrevolution as publishers experiment with regional
languages.

Objectives:

Theobjectiveof thepaper istorevisttheoveral influenceof children'sLiteratureupon
theyouth and thetrangitionit hascomeacrossto digitdization and thewaystorevive
thecult of reading cultureamong the children. The primary am of thispaperis:

1.  Toidentify theimpact created by theIndian children'sbooksonyoung Indian
readers

2. Tofindout the new age preferencesof thereaders.
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Scopeof the Sudy

The parameter of thispaper isto understand thereaders of Indian children'slitera-
turefrom aschool and college studentsto the teachers and other adultswho can
providether insght towardstheinfluenceof Indian Children'sliterature. Hencethe
scope of theresearchisvery wideand thesample size of readersfor thesurvey isof
different age category. Theresearch isbased on Indian Children'sbooks, our target
respondentsare Indian readers. Our research does not include non-Indian readers.
This paper anadyzestheinfluence of Indian Children'sLiteratureinfluence specifi-
cally with some of thewell-known literary workslike Jungle book, Panchatantra
Taes Tendi RamaTaesand Vikram and Betd Stories. Thesurvey andtheandysis
arebased onthesefour worksand figuresout their literary experiencein genera
and collects suggestionsto improvetheir association with literary books.

Need for the Sudy

Amongst the English Literature, Children'sliterature probably amuch lesser studied
and discussed amongst dl. Children'sliteratureiskey for theoverall devel opment of
children which teachesvision and approach totheir life. The objective of the paper
istorevisittheoveral influence of children'sLiterature upon they outhand thetran-
gtionit hascomeacrossto digitdization and theway storevivethecult of reading
cultureamongthechildren.

S0, research on readers approach towards children'sliterature with special respect
toIndian context ishighly in demand.

Resear ch M ethodology

The primefocusof thispaper isto keep it asan empirical paper. Thedatafor this
paper iscollected through readersfrom different age categories. The survey has
been conducted through aquestionnaire prepared keeping in mind the objectives.
The survey has been conducted through aGoogleform.

The primary respondentsarethe school and college students, who aretill indulged
inthe process of reading, listening and understanding children’sbooks. To widen
the scope of the study, responseswere a so collected from the school and college
teachers, who have avast experienceof teaching children’sliterature. Also, it was
decided to collect responses from other adult readers who have gone through the
experienceof listening or reading children’sbooks.

15 I
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The average age category of therespondents’ scale from15-55 years. The size of
respondentsfor thestudy is224 out of which 60.3% (135) arefemaleand 39.3%
(88) aremae.With only 0.4% (1) hasnot preferred to reveal the gender. Out of 224
respondents, the majority of the respondents are college students with 85.3 %,
(191), whereas 6.7% (15) of therespondents areteachers or scholars. 5.4%(12)
are categorized under othersonly2.7 %(6) are school students.

Children’sBooksselected for the Survey

Children’sLiteratureishugeinitsspectrum running fromlocd to international. The
paper restrictsits study to afew Indian booksfrom agesthat have been animperia
influence on thechildren then and nowfor our survey. Thefollowing aretheworks:

PanchatantraTales

The PanchatantraTalesare very famousstoriesfor childrenin India; Every Indian
will surely recollect afew storiesfrom hischildhood daysto hisexperience. Itis
originaly from Sanskrit language which meansFive Strategies. Itisoneamong the
oldest story collectionsstill popular now adays. It has been trand ated into nu-
merouslanguages. All the storiesare about Indian Neeti Shastra, moralsor wise
conduct inlife. Thetalesteach with some morals or the other like how towin
friends, choosetheright friends, facechalengesinlifeand liveand let otherslive
inharmony.

Thetdesrevolvearound the KingAmarshakti of Mahilarapyawho giveshisthree
foolish sonsto alearned Brahman named Vishnu Sharmato teach themin six months
Through thesestorieshetrainsthe princes. Thecompletecompositionisdivided into
fivetantraswhich essentidly mean strickstowin quickly. The Storiesare so beautifully
interconnected that one story leadsto the other story, experienceand situation.

Talesof Tenali Rama

Tenali Ramakrishna was a poet, scholar, thinker and an advisor to King
Krishnadevaraya. Tenali Raman was one of the eight poets or Ashtadiggajasin
Krishnadevarayascourt.

Hewasknown for hisamazingwit, humor, and extraordinary intelligence. All the
storiesof Tendi Raman describe hisrelationship with theking, hiswisdomand his
problem-solving capabilities.

S s
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Childrenreading these storieswoul d automatically imbibe the qualities of problem-
solving attitude rather than being worried about theissue along with theimperative
mora message. Thestoriesareentertaining and it would hold onthecuriosity of the
children to be glued to the books ortothenarrator.

Talesof Vikram and Betal

Vikramand Betal Stories, originally writtenin Sanskrit, have been anessentia part
ofIndianfairy tal es. The sequence of the story movesin thefollowing fashion. King
VikramAditya(Vikram), theemperor of Ujjain had promised amonk to bring Betd,
thevampire, asafavorpromised to him. The conditionisthat theking should bring
thevampirein completesilence, ifbroken silence, Beta, thevampirewill fly back
with the corpse to its abode. As soon as Vikramattempts to fetch the corpsein
whichthevampire Betal wasresiding, thevampire startsto narrate astory. And at
the end of every story, it compelsking Vikram to solve the puzzle of the story,
thusmaking him break hissilence. Thestoriesthus narrated by Beta; the Vampire
formaninterestingseriesof fairy taes. These storiesareagreat |esson of manage-
ment skillsthat are honed by thelndians.

TheJungle Book

The Jungle Book isanother collection of storiesby Rudyard Kiplingwhichhad a
hugeimpact onthe children. Not only through reading the series, but the digital
representation of thebook madeit an unforgettableexperiencefor dl Indians. These
storiesdepict Mowgli, an Indianboy who wasrai sed by thewol vesand other jungle
animals. It describesthe socid lifeof animals, junglejustice and the natural order
Theother impressive charactersfrom the seriesare Bal 0o, thebear, Bagheera, the
panthers, Share Khan, the Bengaltiger who isMowgli’senemy. The bookteaches
thechildrenthetacticsof survival, just living and thelessons of harmoniousliving.
Themainthemesdealt inthe seriesare thelaw of thejungle, theimportance of
courage, and abandonment and loneliness.

Datalnterpretation and Analysis

A survey that was conducted on the significance of Indian children'sbooksand its
impact on readerswas b ased on aquestionnairewhich cons sted of eight questions.
Each of the questionswereframed aiming to churn out theinformation as per our
obj ectives of the study based on right from the Indian Epic booksand itsinfluence
to moderntechnol ogical influence on children'sbooks.
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Thevariety of questionshaswidened the opportunity for our respondentsto answer
straight for ward their ins ghtsregarding the matter.

1. Do you consider Children's books hadihas an influence on you?

274 responses

@ YES
@ rio

-~
/,-" 10. 7%
i

FIGURE-1: Children'sbooksand itsinfluenceleve

Firstly, avery basic question was asked asto whether the Children's books have
created any impact on them measuring the reading habits of our respondents. Sur-
prisingly, 89.3% (200) havesaid Y ES, bringing usto amajor argument to our re-
search that children'sbooksaways createan interest and impact on children through-
out their further life asthedataclearly Sates.

But, only 10.7% (24) believethat it hasn't impacted them in any forms. So, this
further givesavery good opening to thesurvey that al our respondentsarekeenin
reading children'sbookswhichinfluenced themintheir life.

2. Which amongst the following was your favourite Indlan children eplc 7

24 responsns

@ Jungle Bank

@ Fanchatantra taiea
0 Tales of Vixram Balal
© Talus of Tanali Rama
B Al af lhe Aboye

@ Not inme list

FIGURE-2: Favoritelndian Epic Book

Thefirst question has opened awide opportunity to do research on specific reasons
of impact. Hence, the second question was based on thefavorite Indian Children
EpicslikeJunglebook, PanchatantraTaes, Talesof Vikram's Betal, Tesof Tenali
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Ramato seek the popularity factor among readers. However, the options were
increased to All of the above and Favoriteepic not inthelist to get moreclarity
regarding the popul arity factor.

So, asaresult, interestingly, 30.8% (69) have stated al thebooksastheir favorite,
which meansreadershavelikingsfor al thesebookswhich clearly givesusan opin-
ion that our respondents have grown/growing reading all these epicsfrom Indian
Children'sbooks.

However, to be very specific, 24.6% (55) have opted PanchatantraTalesastheir
favorite which standsbest out of all the particular choicesgivento them. Jungle
book isopted by17.4%(39) which resultsin animal fantasy loveof Indian readers,
15.6% (35) for Tales Tenai Ramashowing our respondents’ lovefor fun, humor
and witty stories. But, only 5.4% (12) have chosen Tales Vikram Betal whichis
based on logical reasoning and its application on life. Rest of the 6.3% (14) has
stated that their favorite books have not been listed inthisand they havelikingsfor
other Indian Children'sbooks.

3. What attract(ed) you primarily towards Children's Literature?
224 responses

@ Story

@ lllustrations

© Moral Message
© Fun/Fantasy

FIGURE-3: TheAttraction Factor

For every reader therewill beaspecific visionor point which attractsthem towards
thechildren'sbooks so study them. Our next question wasbased on what primarily
attracted the respondents towards children'sliterature or bookswith prob-
ably theinfluence of specific books mentioned previoudy. So asper thedatamgjor-
ity of thereaders had their likingsfor amoral message factor from these books
which scaled for 43.8%.
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The actual story which attracted them isthe exact quarter part of the percentage
with 25%tobeexact. Further, it'stheblend of Fun/fantasy elementsandillustrations
which drove them towards children's books are 16.5% and14.7% respectively.
Therefore, thisfigureclearly depictsthat gravity isserioudy towardsthemora mes-
sagethat astory intendsto convey. But, rest of thefactorsare distributed almost
equally asapoint of attraction.

4. Theze Books not anly teoch Marality and Humanity but also they deplct our Indian Culture

FRR LS T

O Ves | Groagly Agee
B Agres Lol rl Compietaly
B Pt hvegly Cleegpes

FIGURE-4:TheDepiction of Indian Culture

Previous question motivate dust opose our next question which triesto seek acon-
firmation regarding their opinion on children'sbooksnot only teach Morality and
Humanity but d so, they depict our Indian Cultureaswel. Asexpected, 70.5% have
strongly agreed with the statement, where as 29.5% have been under aneutra state
of partial agreement. None of the respondents have disagreed with the statement
which clarifiesthat Children's books not only teach morality but a so depict Indian
Culture asmost of the stories are based on theIndian contexts.

5. | lowveled) these stories from the books 1o be
T2 responses

FIGURE-5: Different approachesto children’sstories

Reading abook hddinthehandisalovestory initsdf for many and dsolisteningto
theexpressive, intensdy involved storiesfrom grand parents or parentsespecidly to
thekidsisafantasy.
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But out of now here there came the modern approach to understanding storiesis
through watching theaudio-visual animated form of stories.

So, based on these different gpproachesto the books, our next question wasframed
to seek their priority. 44.2% have stated their priority towatch theaudio-visua ani-
mated form of children's stories when compared to 31.7% of respondents who
prefer reading themsealvesfrom the books. 24.1% would listen to the storiesfrom
otherswhichcould be popular onesamong kids. So, it isclear through thisdatathat
themgjority of respondentsarewith amodern formof animated version rather than
traditional reading or listening method.

&, What did you learn the most from thogse children's books?
233 resganaen

@ Logicul teasoning

=] Hurmar iy nann

0 Maoral Valuas

@ CuituralTradibonat Values

FIGURE - 6: TheL ear ning outcomes

All children'sbookswill have certain key factorslikeamoral value, wit/humor,
logica reasoning and so on. With anintention to seek thelearning outcomesfrom
the children's books next was framed so asto get aclear picture onthelearning
factorsout of an Indian children’sbook.

Asnot much surprised Mora Values has been one such mgority of thelearning
factorswith 68.6% for thereaders. 12.1% of readers say that thelearning factor for
them isWit/sense of Humor.10.8% of readersfeel they havelearnt the cultural/
traditional values. Thepoint for discussionistheleast number of peoplewith only
8.5% who say children'sbooksteach logical reasoning whichisquiteasurprising
factorat this point. Because Logicaland analytical skillsarevery essentia forany
person for their day-to-day activities. But, as per the data collected moral values
arethemost learnt and logical reasoning theleast.
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7. Do Yeu Prefer reading children’s books at any age?

224 meponses

@ Yas, s interssting for & ages

! @ Mo | am ro mare interested

FIGURE - 7: Thel nter est Factor

Readingisagreat habit; most importantly reading children'sbooksiseven greater
for theoveralgrowth of achild. But there remainsaquestion about whether adults
and grownupscarry the sameinterest factor in reading children’sbooksat any age.
So, toanswer this, aquestion wasframedabout interest in reading children’'sbooks
at any age. In response to the same, amighty 84.4% of thereaders say they are
indeed interested to read at any age. But, oppositeto that only 15.6% feel theyfind
it uninteresting to read children booksat al the agegroups. Thisdatagivesavivid-
ness aboutthe sense of interest in reading children'sbooks at any age. Just to note
againthemgjority of our respondentsare adullts.

B. Do you think Visual form(Animated Video) of children’s books has more impact on children than
reading?

2léreponaes

Q Yes
@ Ne
@ Bath s'e rportant

FIGURE-8:TheDigitization of Reading

Thefinal questionisbased on theimpact factor of the visual form of Children sto-
ries. So, thisquestion enquired about whether the visual form (animated video) of
the children'sbooks had moreimpact on children than reading. With dmost equa
response 46.4% of readers feel video formats are more efficient and
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impactful. Whereas, 50% of them fed both video format and book readingareequally
important. Only3.6%ofreadersdo not fedl that it has created any impact on them.
So, overdl, technically sound and oriented respondentsfed video format hasmore
impact and the respondentswho are from the school of both, reading books and
technically resounded have an opinion that both book reading and video format is
essential fort heoverall growth of achild.

Findings.

Thesurvey has clearly reflected the point that the approachesto reading Indian
books have changed from generations. M odern day kidshavetheir gofor thetech-
nical form of children books. However, the old school s of readers have opted for
both the technical and physical habit of reading books astechnol ogy has beenthe
order of theday. Thefindingsareanadyzed in detall inthe dataanalysissection. Few
findingswhich areto be highlighted areasfollows:

»  Modern day kidsaredriven moretowards audio-visual format of children
story than reading them conventional styleof reading.

»  Mord vauesarethemost |earnt factor among children’sbook readers.

»  Readersarefascinated towardsall thechildren’sbookswhich weregivenfor
thesurvey.

»  Almost 90% of the respondents strongly agreethat children’sbookshave an
impact on readersand listenersontheir overall development.

Suggestions:

The present age isthe eraof ‘digitally born’ where the kids are exposed to the
gadgetsand itstemptation sphere of influencefrom their birth. To stay away from
thedestructive sway of themediaand itsinfluences, it takesaspirit of willingnessin
thefirst place by the parents, teachers and the children too. It isuniversally ac-
knowledged that thedigital ageand itsinfluencesare heretostay. Thebest way to
bring the childrento the cult of reading isin association or assimilation with the
media. We cannot deny and erase off thedigital impact on the present generation. It
takesaconsciouseffort to bring back the notion that Booksare thebest friendsand
only reading makesaman completeand evolving.
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Thefollowing arethefew suggestionsby therespondents:

»  Children'sBooksareto be moreimpressive, filled with lotsof illustrations
which arebright and beautiful; Booksshould beaworld of fantasy.

»  Story Listening/reading should be practice datayoung age, preferably asa
group activity. Childrenimitatechildren.

»  Parentshaveagreater rolein diversifying the children’s attention from the
gadget gamesaddictiontothelifetime association of reading and itsjoy.

»  Thechildren should be gifted with books relevant to their age group and
feedback of the books hould be discussed.

»  Attheschool levd, itisimportant to makethem havefixed library hoursand
visittothelibrary should becompul sory; the after reading discuss ons should
be mandatory by their peer groups.

»  Parentsat an early age should beapart of reading/ narrating these storiesto
thechildren, rather than pushing themtothedigita experience.

»  Thechildren should be madeto understand theimportance of reading; where
inthey automatically improvetheir language, vocabulary skills, creativeand
logical thinking.

» A development of astrong sense of associating arich experience with the
books, their smell, touch and its unique reading experience should beim-
printedinto the mindsof the childrento bring them back to thecult of reading.

»  Readingv/sWatching;storieswatched-the experience would beremembered
but the story linewoul d be often forgotten. But the oneswhich areread are
long remembered for their linesand soothing story sketches.

Concluson

Itisimperativefrom the study that the Children’sLiteraturehad and <till hasagreat
influence on thereadersevenintheageof digitalization and themedia. Thereading
culture hasto be brought back conscioudly. It isacollectiveeffort by al the stake-
holders, parents, teachersand the children. Thefruitsof reading Children’sLitera:
ture areevident and admitted by theadult readerswhichisunknownto the’ digital
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born’. Hence an effort from theknown fraternity to emphasizethe new generation
tobein association with thereading cult isessential to reap thebenefits of the age-
oldtreasureof Children’sLiterature.
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Abstract

Archery isthesport,practice,orskillofusingabow to shoot arrows. Thewordcomes
fromthe Latinarcus, meaning bow.Higtorically, archery hasbeen usedforhuntingand
combat.

The earliest proof of archery datesto the past due Paleolithic period, round10,
000BC, whilethe Egyptian and neighboring Nubian culturesused bowsand arrows
archery for thefunctions of war fare.

Today itismainly competitive sportsand |eisure activities. Peoplewho practice
archery areusudly calledarchers

Keywor ds: Archery, types of Archery equipment’s, mental fitness, concentration,
coordination, typesof Bows, List of Olympic event, List of Archery Tournaments,
Benefitsof Archery

I ntroduction toArchery

Archery wasintroduced in 1900 inthe Modern Olympics. Therewere 153 Archers
from 3 Nations participated in the 1900 Paris Olympics. In 2020 Tokyo Olympics
128 Archers participated from 49 Nations.
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In 1973, theArchery Association of India(AAl) wasfounded with theaim of pro-
moting and popularizing Archery hasasportinIndia

Typesof Bows
RecurveBow

Recurvebow isthe only bow whichisalowedin Modern Olympics, whichismade
up of carbon, woodand fiber glass. Recurve bow mainly consistsof Raiser, Limbs,
String and other accessorieslikearrow rest, bow sight, grip, nocking point, ding,
finger tab etc. Recurve Bow will be used to shoot from adistance of 70mts. In
Qualification round of Olympic event therewill be 2setsof 70mtsand the best one
will bequalified for thefina round.

Target face of Recurve Bow will befixed to abuttressat distance of 70mtsfromthe
shooting line. Thediameter of therecurvetarget faceis122cm of 10 ringswiththe
numbering of 10 tolfromyellow ring to whitering for scoring purpose.

RECURVE TARGET FACE
{122-CENTIMETRE DIAMETER)

27 I




S Vol. XX11 (Special I ssue) | SSN-2320-2025

Compound Bow

Compound bow isamechanical type of bow which hasmoretechnical and me-
chanical advantage to aarcher compared to recurve bow, so thisbow isnot al-
lowed in M odern Olympics. Compound will beused inWorld Cup and other cham-
pionshipsthroughout theworld.

Thisbow will be used to shoot from adistance of 50mts. Inthequalification round
of any event therewill be 02sets of 50mtsand thebest onewill bequdified for the
final round.

Target face of Compound Bow will befixed to abuttressatdistance of 50mtsfrom
theshooting line. Thediameter of the compound target faceis80cm of 6 ringswith
the numbering of 10to 5from yellow ring to blueringfor scoring purpose.

Indian Bow

Asthenamesuggest Indian Bow isonly used inindia, thisbow isnot used in Olym-
picsor intheworl dchampi onshi ps.IndianBowi sabasi cvers onof Recurvebowwhich
ismadeupofbambooandwood.
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Indian Bow isusedin National Archery Championship. In qualification round the
shooting distancewill bedifferent for both the sets. Infirst setarcherswoul d shoot

50mtsand in second set archerswould shoot 30mts.

Targetfacefor Indian Round Competition will befixedto abut tressat distance of
50mtsfrom theshooting linefor thefirst set and at 30mtsfrom theshootinglinefor
the second set. Thediameter of thetarget faceis122cm of 10 ringswith the num-
bering of 10to 1 fromyelow ringto whitering for 50mtsand 80cm of 10 ringswith
thenumbering of 10to 1 fromyellow ringto whitering for 30mts. (Archery Asso-

ciationof India n.d.)

List of OlympicArchery Event

Sl.

RecurveRoundEvents

1)

Men’ sindividual

2)

Men's Team

\Women' sindividual

Women' sTeam

Mix Team

Listof ArcheryTour naments

(Wikipedia,2022)

> Olympic Games

> World Championships
> Commonwedth Games
> Adgan Championships
> AsanGames

> SouthAsian Games
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> National Championship

> KhdoIndiaUniversity Games
> Khelo IndiaYouth Games

> State Championships
BenefitsfromArcherySport

* Mental Focus

It takesalot of attentionto keep your focuson thetarget whilean archer isready to
shoot. Every archer knowshow crucid it isto stay focused during ashot. Anarcher
must concentrate ontheir aim, their form, and thedistractionsthat surround them. It
can helpyoufocusand say cdmin high-pressurestuationsif you areawaysfocused.

* Hand-EyeCoordination

Archery teaches your handsto aim with the hel p of your eyes. Your coordination
improveswith continued practiceand repetition. Thestronger anarcher'scoordination,
themoreaccurate hisor her aim.

» Core Muscle Strength

When practicing aproper draw, thearms, core, chest,and shouldersareall used.
Anarcher usudly holdstheirdraw for afew seconds, similar tolifting weights, to
alow for muscletension. Muscledevel opment occursasaresult of repetition of this
activity.

* Self Confidence

When archerswatch their menta and physical skillsimprove during practice and
tournaments, it givesthemaboost of confidence. (Nationa FeldArchery Association,
n.d.)

Concluson

Archery asaSport hasbeen evolved to next level inINDIA after the recent results
inthe Olympicsand the outstanding performancein theWorl d Archery Championship.
Archery hasgot many benefitsto the shooterslikeincreasing their mental health,
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hand-eye coordination, staminaand strength, which hel psthemachievetheir godsin
their Persona and Professional Life. Hence, Archery can betaken asprofessiond
sport fromtheage of 10.
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Abstract

Inthe past two decadesthere hasbeen adramatic changeinthefield of Children’'s
Literature studies and has also reinvented itself. It forces us to confront our
predeterminations about the genre and how it isnot assimpleasit wasthought to
be, whichdso highlightshow Children’sliterature hasbeen margindised. Even, the
concept of ‘ Child’ and* Childhood’ hasbeen drasticaly evauated, revised and further
exploredtoo. It aso pavestheway to demonstrate the difficultiesand challenges
involved in comprehending the subtle differenceswhich exist between thefictional
childandthered child. Thecompleteinterlocutionisrelated to the debate concerning
how the*child’ isdefined. So, the persistence of existing abjected assumptions
regarding thechild and children’sliteraturewill beidentified and encountered inthis
paper. The paper examinesthe novel The End of theWild by Nicole Helget and
intendsto tracethe evol ution of thechild protagonist character, whichwould lead to
scrutiny of thenotion of * Child/hood’ inthecontemporary scenario.Another significant
argument, this paper would upholdis, how children’ literature may not be about
didacticimpulserather provides spaceto discuss ethical issuestoo.Relatively, it
would evenadto andysetheroleof achild asaprotagonist againgt theadultsinthe
children’sfiction.

Key words: Child, Childhood, Marginaised, Children’sLiterature
Introduction to Children’sLiteratureand Childhood

Children’s Literature seemsto befascinating now; however, earlier it hasalways
been less discussed in the academic world. From long, children’s books are
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cons dered to besmply didactic, delightful, and not very seriouswhich can provoke
intenseresponsesin readers. Nevertheless, today, when wereflect on thedirect or
indirect social and cultural influencesthese books have made onthereadersare
sgnificantly substantial. Gradually, the children’ sbooks became overtly noteworthy
only with theincreasein the production of it. Thegenrehasculturally, socidly, and
historically been low profile, it neither became apart of any discipline nor any
department. Thus, it hasbeen marginalised. Albeit, it isappedling and interesting to
readers of humanitiesand can begpproached from any expertisefauthority, the grester
challengeisto crossthe barriersbetween disciplinesand kinds of readers.In order
to comprehend the discussion, the paper will take alook at diverse definitions of
‘Children’sLiterature’ and* Child/hood' .

It isabroad arena of study and it's an umbrellaterm. In the term *Children’s
Literature , itisnot just theterm‘literature’ whichisproblematicindefining but on
the other hand theterm * Children’ isequally puzzling to define. The concept of
‘child’ and ' childhood’ isvery indecisve, dynamicand it dso modifiesduetovarious
elementssuch associety, culture, history and dike. Theterm‘ Children’sLiterature

hasbeen explicated profoundly incorporating numerousvariableslikesasthe content
of theliterature, constituent, genre, audience and authorship.

Severa intellectua sdiffer in defining Children’s Literature, Rebecca L ukens, a
prominent children’sliteraturecritic, vehemently arguesthat though the degree of
literature produced for the adult and child vary, but it isof samekind andin casethe
samecritical standard isnot applied to it and thenit acquirestheinferior position
compared to adult’sliterature. Other criticssuch as, James Steele Smith expresses
acontrary view to Lukens, that it woul d be amisconception to assumeliteraturefor
adult and children sharethe samecriteriaof literary excellence. Onthe other hand,
Peter Hunt explainsthat the description of Children’sliteratureisan enormously
multifaceted and usually built upon authorial objective (however deduced), or the
reeder ‘implied’ reader. (Hunt gtd. inYousuf. M “ Children’sLiterature: An Umbrella
Term” 2016:31).Another sgnificant critic, Perry Nodel man hasnoted that numerous
readersassumesthat thethemesin children'stextsarevery smpleand easly recognize
and specifiedinafew words. Thiskind of reading distancethereader |ayered meanings
which text might imply.(Nodelman gtd. in PH(ed.) Understanding Children’s
Literature 1999:8). SheilaEgoff describes Children'sliterature hasdud traits, oneit
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iswrittenfor children and another itiswritten with vision to bestudied asliterature
(Egoff gtd. inYousuf.M “Children’sLiterature: An UmbrellaTerm” 2016:31)

Oneof thevita and path breaking definitionsof the Children'sLiteratureisprovided
by Peter Hunt. According to Hunt, it isanebul ous and indefinite creature, whose
rapport withitsaudienceischalenging and problematic to therest of literature (Hunt
gtd. in“Childand Literature’ in Shodhaganga). Hunt usesthisstatement asaworking
definition becauseit satesthat theformulation of thedefinitionisto serve purpose.
Thechief ideaof understanding thesedefinitionsisto get avivid picture of thegiven
concept. Thepaper focuseson Hunt'sdefinition becauseit givesardative picture of
akidand theworksproduced for it. Hunt' sdefinition setsthe platformto answer a
few other questionsabout the entity named ‘ child’, on and around whom thewhole
framework revolves.

Through the study of the various definitions, one of the aspectsisvery clear in
understanding, the concept of ‘child’ that itissupposed to be anincompl ete adult
denoting to movetowards achieving the completeform. Many criticshave studied
and scrutinised the concept of * Child’ and related questionstoit such as: * What
contributesto the understanding of theterm child?', *Whether the Child/hoodisa
congruct? , ‘ Theroleof the Childinliterature’ and so on. Theeminent critic Philippe
Ariesisthefirst person to proposetheideathat childhoodis more of asocia and
historical construct rather than being agiven notion. Ariespointsout, thet thenotions
regarding familid relationship may bedifferent at present alienated duetolong duration.
Rather, herewe need to not confusewith lovefor children, we need to focus on the
antiquity of thefamily: it resemblesto an dertness of the specific natureof childhood,
which differentiatesthe child from theadult. (Ariesqtd. in PH(ed.) Understanding
Children’s Literature 1999 :17).In the essay, “ The Development of Children’s
Literature” by David Rudd highlightsthat the notion of child isan offshoot. The
children’swritingsai ded in producing the concept of children whichispercelved as
innocent, naturd, helpless, pureand so on (03). Another intellectual, Neil Postman
inoneof hisworks, The Disappearance of Childhood Publishedin 1982, explains
that the concept of childhood was conjured dueto risein the print culture and not
viceversa. Onthecontrary, someintel lectual sarguethat the child existed beforethe
literature produced for children came into existence. Earlier the children were
considered as‘ miniaturemen and women'’. But David Rudd reasonsit out in the
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essay, theincreasein representation of these (children) small beingsin society’s
main discourses(e.g. church, education, family), through culturd formsfor instance
art and literary works, and in numerous non-discursive means, too, like through
distinct spaces (in schools, bedrooms, nurseries), unique clothing and added
artifacts.(03)

Theabovediscussion hasset theplatform, which comprisesvariousviewsexpressed
and countered by theintellectuasand it provides aninsight that the ancient society
had never seen achild asaseparate entity instead it was considered apart of the
whole body. Child wastreated with theyardstick that adults did because the child
was seen asthe carrier and preserver of culturefor the future. It also hints that
throughout childhood achild wasdictated with the norms one hasto adhereto. So,
this pavesapath to affirm that the concept of child/hoodisaconstruction. Thevery
vital point, from theabove analysisof thedefinition, isthat itishighly difficult to
clearly mark when childhood endsat acertain age. Thisprovidesaninsight that a
childisaproduct of itsculture, society and time.

According to Hunt, writersaddressthe child according to his’her own perception,
discounting thereal child. It also bringsto light, how distinct childhoods are
powerfully influenced by the cultures envel oping them, which even comprises
childhood imagined by writers. Thisspecifiesthat it hasareciprocal rapport with
childhood. The novels for children provide a different picture of childhood
compared to reality. Alan Prout in, The Future of Childhood: Towards the
interdisciplinary study of children €lucidatesthat dueto rampant socio-economic
changesand progressin scientific researches, towardsthe end 20th century, there
increased the modificationsin the contemporary socia bodiesand life. It impacted
the childhood and directed to the building of thenovel beginningand illustration of
childhood as more dynamic, well-informed and socially active compared to the
older discourses. They are more challenging to handle, less compliant and
henceforth arefurther bothersome and disturbing (Prout 2005: 9).

Primary text for thestudy

The paper would analyse The End of the Wild by Nicole Helget to explicatethe
abovediscussionfor abetter understanding. The novel capturesthelivesof young
sblingsbut mainly focuseson Fern, an eleven year old, who hastheresponsibility to
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manage the house al ong with her stepfather, after shelost her mother. They area
poverty stricken family and the nearby woodsareonly arefugefor food. However,
soon afracking company rollsinto town; her refugeisin danger asit could be
ripped. Nobody inthetown seemsto be bothered about it. Instead, her stepfather
ishappy ashemay get ajob with thefrackersand her wealthy maternal grandfather
thinksit would enhancethetown’sbus ness. Shethinksabout savingtheforest even
though nobody iswith her.

Fern —theProtagonist

Inthenovel, we can see how Fern, the protagoni &, is seen remembering her mother
who passed away in an accident. She hasaccepted her mother’sdemiseand absence
but doesn’t display or behaveaswhoisin need of anybody. Rather, shebehavesin
amature manner:

Inacoupleof days, it’ll betwo yearsago. It'saredly sad story, but everybody has
one, and | ots of times somebody important inthetaleisdead. (27)

Often children are considered to be naive and somebody who iskept away from
real lifeissuesor dilemmasbut with Fernit isnot the same case. Throughout the
novel, shecomes across as somebody who is capabl e of understanding the subtle
nuisance of practicality. Sheisableto differentiate between two diverseworlds-
mora or ethical and practical:

| happen to know that Tovio can’'t afford ahunting license and has gottenintrouble
beforefor poaching... hedoesn't doit for fun...because we need thefood. (27-8).

Further e aborating on the above point, many critics have vehemently argued that
thechild depicted inthebooksfor childrenisconjured by an adult. EventheRomantic
version of child figureisaproduct of the adult need to create aspace of innocence
and portrayed beyond the di ssections (sex, gender, religion and so on) of society.
Onthesamelineof discussion, the paper would highlight how thecharacter Fernis
a contrary to it. She is completely aware of the equation between Tovio and
Grandfather and theintentions of both to havethem (Fernand her siblings) ontheir
side. Sheissmart enough to anaysethe situation and rise above the materialistic
pleasureto choose Tovio over her grandfather because of thebond and lovewhich
he shareswith them.
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| tear ferocioudy at theturkey feathers. Grampsand Children’sProtective Services
areonToivo'stall al thetime....If | get anF, it'll just be morefodder for Grandpa
totarget Toivo.(29)

“Now, Fern,” heinterrupts, “don’t you worry. I’ m getting you out of there. I’ vegot
lotsof treesand toysfor you here.” Grandpa's property issurround by ornamental
trees, perfectly pruned and perfectly spaced, not my ideaof awoods. Woods should
bewild, withanima trailsand bird fightsand overgrown plants. (46)

Fern doesknow and understand that her Grandpahad cut histieswith her mother
and cancelled her namefrom thewill too because she had married Tovio. Here, we
can clearly seehow Fernisa so aprotagoni st who doesn’t submit to any authority
submissively. Rather, sheres ststhe oppressiveforcesand standsfirm.

Discussion between daughter and father

Another incident where we can see Fern articul ating her thoughtsand opinionis
when shelearnsabout Kloche, thefracking company, entering Colter and itsimpact
ontheenvironment. Whilelistening to thediscussionin news, sheexpressesin front
of Tovio:

“Why weren' t theretown meetingsor newsarticlesabout it? Did they mean to snesk
in here and get fracking before anyone could protest?’ “ Can they dothat?’ | ask.
“Comeand frack wherever they want to?Arethey going to destroy our grove?’ (89)

Another time, she again brings up the discussion about it and thistimeis more
determined to know because she potentially connectstheissues of fracking and
wastewater pond not just to cutting down or disappearing of wood but how it would
directly impact thesurviva of al living beings. She hasabiocentricidea:

“What can we do about the woods?’ | ask, determined to continue our earlier
conversation. “1 mean, what would we do without it? Lotsof our food comesfrom
out there. And wherewill theanimalsgo?’ (92)

WhenToviofailsto answer her questions, she makesapoint, stating:

...I"'venoticed that adults sometimes do thisthing where they don’t answer the
question a kid has asked and instead start going on about something they’re
comfortabletal king about instead. (94)
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Furthermore, she persiststhediscussion, “...I"mtall and confident asapinetree,
ready to counter whatever he comesup with next.” (96) This persuading episode,
reinforcestheideathat the children'sfiction do symbolizethereal world (may be) in
ahumbleand apparent manner, yet apowerful depiction.

We can noticethat the notion of ‘ child’ and * childhood’ isadynamic and ever-
changing, subject to anumerous aspects such as society, history and culture. As
Reynolds observesthat although theterm ‘child’, * childhood’, ‘ children’ and
‘adolescence’ are commonly used in connection to children’sliterature, but there
isnot aonevariety of any of theseterms (29). Reynolds’ explanation illumines
that there can be no monolithic meaning which would support to discourse
children'sliterature from one precise angle or viewpoint. On the sameline, the
British theorist Jacqueline Rose explains, children are ghettoized on diverse
terrains such as ethnicity, race, class, and gender. It works within the socio-
cultural setting of society where achildren’s narrative depends on the notion
that achild only existsto beinstructed and that having dia ogueswith it may be
simple (Hunt 1999:17).

In order to emplace thewholeinterlocution vividly and explicateit, afew more
incidents or episodes have been noted down and discussed. Further discussion
would not only help to explicate and comprehend theargumentsin abetter way but
it would also offer abetter insght into the children’sworld.

I nstancesfrom school lifeand peer group

One day, when ateacher complains to Fern about her younger brother Alexi’s
behaviour, how hewasfidgeting around and being adistraction to the class, she
wantsto respond stating that:

How’she supposed to sit still when hisbest friend has been taken away and hewas
nearly attacked by abear this morning?iswhat | want to say. “Okay,” | tell her
(Alexi’steacher) instead. (73)

But shecontrolsherself and doesn’t respond rudely. Although theteacher isaware
about Fern’sfamily condition, sheisneither sympeathetic/compass onatenor interested
to helpthemin any way.
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Socio-cultural episode

Another instance, on the death anniversary of her mother, when shegoesto the
cemetery to offer flowers, shefinds her grandfather too would have comethere.
Her younger brothers, Mikko and Alexi, would be happy to see him, for the
very reason that heisseenasa’giver’ —candy, toys, and trips. Even the boys
think only about hismansion and all theluxuries. But, Fern doesn’t get bribed
by all these materialistic things, rather sheis capable of comprehending the
intentions of her grandfather. On the other hand, even her grandfather isaware
of thefact that isnot like her younger siblings, whom he can get through offering/
presenting gifts or through showcasi ng the richness. M oreover, shedoesn’t want
to probe any discussion and beimpoliteto her grandfather, so she decidesto
take aleave from there. When her grandfather says that he doesn’t want to
chase her away from there, sherepliesto him that although she (mother) is
buried there (graveyard), she doesn’t feel the presence of her mother. She
doesn’t fine the place to be comforting compared to the woods. She cameto
pay homage to her mother asasocial duty or responsibility and nothing more
thanthat.” Anexpectation.” (110)

Itisabefitting reply toaprofound capitalistic, egoistic, authoritative man. Moreover,
here she al so pointsout how society successfully socially and culturally conditions
each member to adhereto the socio-cultural propriety norms, irrespectiveof one's
choice. We can see, Fern makes an attempt to voice her thoughts against certain
socio-culturd practices.

Differencesbetween children and parents

Thefracking becomesamatter of rift between Fern and Tovio. Their questionsand
arguments are never ending because Fern doesn’t want Tovio towork at Kloche
but hethinksabout livelihood and family. Fern thinksthat to Tovio sheisanaive
child, who doesn’t understand thecompl exity of theissueand continuesto beinan
illusionary world of her own principles:

| do, though. Every morning, I’'m the one darting my eyes over the cupboard,
refrigerator, or freezer, gnawing my know-how for what to feed al of us. | don’'t
complain about that. So why does being poor bother him so much? So much that
he’ d go and work with the polluters? (163)
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Another character Margot whose parents are going to be divorced and she hasto
livewith her father whereasher younger siblingwill stay with her mother in another
city. Sheisneither ableto accept thefact nor likesbeing separated from her mother
and sibling. So shesays,

“I just don’t understand,” she says. “ Parentsare so selfish. Meand Kayd aregoing
to havetoliveindifferent houses.....Kaya isonly, likethreeyearsold!” “That's
ridiculous,” | say. It seemslikeall thekids| know areat the mercy of thewhimsof
grown-ups. (170)

Even thefriendship between Alkomso and Fern has changed in due course. They
havelearned to accept the situation and now trying to dowly try to begood friends
but now they handleit differently:

... We say good-bye, pretty much like old times, but not exactly. Something has
definitely changed between us. It was eas er when we agreed about everything. But
now | haveto have my ownmind. And she hasto have her ownmind. And somehow
we haveto figure out how to be adifferent kind of friend to each other. (180)

Conver sation between Court official and Fern
In another episode, Miss Tassel and Fernwill conversewith each other:

...1 gather you' renot too fond of theway he'smakingit.” “1 don’t want himto be
stressed out about money,” | say. “But | don’t want Millner’s woods to get cut
down, either.” ... you’ resmart enough to know it, but adults have to choose between
arock and another rock all thetime.” “And a hard place?’ | correct her...It's
wonderful to haveprinciples. But adultshaveto eat theirsdl thetimewhenlifegets
onthem. You can’'t be so hard on people.” ... Cut the duck off Toivoiswhat she's
tellingme. (209-10)

From the above conversation, thefirst thing which would striketo anybody would
be how matured Fern must be, for Miss Tassel to have spoken about harshredlity to
her. Inturn, the most surprising thingisthemanner inwhich Fern comprehendsthe
wholediscussion. Shevery well rlatesto and analysesitinher ownterms.

InChildren’sliterature: A Very Short Introduction Kimberly Reynol dsobserveshow
children’sliteratureisvitd inreveding, acquainting, conveying the spirit of theworld
and cadting theintended reedersto acclimatizethemeans of livesfor theforth coming.
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It (Children’sliterature) hasaninfluentia rolein determining how any society reflect
about and comprehend theworld. It isimportant meansto convey information about
dterationsin culturefrom past to present. (4)

Inthereading and comprehending process, childrenwill evenfamiliariseabout diverse
unknown cultures, may or may not be able to relate their direct ambiances. In
Understanding Children’sWorld, Peter Hunt describesthe diverse effects of the
Children’sbooks, which are used for diverse determinationsat various span of time
toteaching common (or specific) socia behaviour.It may to deal with problemsor
handling difficultiesand dike Itisamedium throughwhichmultipleindirect meanings
are produced - what we may contemplate as good rest on usand for what purpose
we are reading the book hasitsown purpose. (1999: 11)

Concluson

To encapsulatethe completeinterlocution, | would liketo reiterate theideafromon
one of my research article titled, “Childhood and Children’s Literature: A
Contemporary Perspective’, about the procedure of describing children’sliterature
isaptly observed and stated by Peter Hunt, it isaformlessand indefinite creature
whoserdationshiptoitsaudienceischalenging and problematictotherest of literature
(1992: 1). Thisdiscussion about the numerous distinguished criticsand authors
viewpointswhich highlightshow a‘ child’ and the ' literature’ being crested and why
it has been treated in adowngraded manner respectively. On the other hand, the
child portrayed in the yesteryears has been much altered (undergone achange) to
the present. With the boom in technol ogy, rampant urbanisation, implementation
and popul arization of forma education system and child safety laws, thedl-inclusve
impression of thechild and childhood has experienced aremarkabl e transformation.
Formerly the child was considered asinexperienced, ignorant, and unaware. But,
theto-day’schild, unlikethepast, iswd | informed with modern educeation and other
developmentsinthefield of e ectronic media, devicesand print culture (various
books). It hasenabled achild to not only comprehend * adult’ debatesand butpossibly
articulateitsview pointon any given topicssuch asrace, gender, laws, sentiments,
conflict, schooling, research and technology. It impliesthat how culturetransforms
the child and al so indi cateshow achildhood isasocio-culturd erection. Thesocieta
institutions such ascommunity, race, culture, bonding, family, emotions, morals,
comrades, caste, customsand gender addsin conjuringa‘childhood'.
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Abstract

Bankingisavery familiar termfor themillennia aslikeof havingfood. Peopleareso
busy having entangled themsel veswith preoccupied work it hasbecomedifficult for
them to provide time to anything. This ideology of people and economic
developmental policiesgaveriseintheconcept of digital banking, wherebanking
activitiestakes place with theinvolvement of all highly sophisticated usage of
technology giving the customer more quick, convenient and easy accessibility to
banking services.When wethink about dynamic customersto the banking services
wethink about more of young generationswho aremore adoptabletothedigitd era
but weforget about senior citizen who are more contributor to the economic growth.

Thispaper isan attempt to study the awareness,acceptabilityand adaptability (SA'S)
of digital banking servicesby senior citizen. Asthey contribute 104 million population
to 2011 population census by using primary and secondary sources of dataand
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applying different datatechniques. Thedatais coll ected from primary and secondary
sources. Theprimary datais collected using questionnaire. The samplesizeis50
respondents.Dataisanalyzed using statistica tool — Chi Square method. Thefocus
of the paper isto understand thelevel of awareness, acceptability, and adaptability
of digita banking.

Keywor ds: Awareness, senior citizens, digital banking, technology
Introduction

Intheongoing long stretches of banking thereisparcd of advancement and blast of
web based e ectronicfinancia serviceswhicharepullingintheclientsby broadening
the wide scope of administrations, Asthe economy isadvancing with the use of
technology it is also encouraging the customers to use E-banking facilities by
transforming them frombrick and mortar banking erato virtual banking eragiving
multi-dimens ond serviceswith moreeasy and quick comfort zonein banking services.
Computerized banking has changed the entire standpoint of banking establishment
by bringing aharmony in innovations and changing the outl ook of economy, after
introduction of LPG (liberalization, privatization, and globalization) policiesinIndia,
thereisagreat transformation in banking sector which hasinitiated birth of different
digital services paving smooth servicesbut aswe are moving towardsdigital era
therearefew category of customers(usually baby-boomers) who arereluctant to
changes because of few hurdles which arerestricting them to make usage up to
100% level .Some of popular services covered under digital banking includes-
automated teller machine(ATM), credit cards, debit cards, smart cards, electronic
fund transfer system(EFT), mobile banking, i nternet banking, tel ephonic banking
UPI payment etc.

Following arethe benefitsand challengesof adopting digital banking:

Benefits

1. It savestime.

2. Ithepsinpayinghills, transfer money checking accountsviewing transaction.
3. Adaptiveto theuniqueneeds of customers.

4. 24]7 Availability.

5. Transparency intransactions.
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Challengesof digitalization

1. Promoting digital banking & spreading avareness.
2. Requiresinvestment on training program.

3. Adoptability of technol ogy.

Review of literature

Khan, Mahapatra& Sree kumar, (2009) the main key factorsin internet banking
systemiscustomer satisfaction, customer retention and new customer acquisitions,
it a soinvolves non-human interaction Rgjesh Kumar Srivastava (2007) - Inhis
research paper “ Customer’s perception on usage ofinternetbanking” . This paper
present to Internet bankingisgtill at infancy stageintheworld.

Many studiesfocused on usage of internet banking but many factors on non-usage
wereoverlooked. Thisresearch was carried out to validate the conceptua model of
internet banking. The causeswereidentified and researched through correcting the
causativefactors so that internet banking can used by more people.

From therecent and the spanincreasesin ecommerce. Internet banking (IB) continues
to govern thelandscape of e ectronic banking as consumers continueto use|B to
compl ete schedul e banking transactionsin addition to conducting on-linesalesand
purchasing. Thisstudy presentsat heoretica model considered to help researchers
and practitionersbetter understand the acceptance and adoption of Internet Banking.
Theproposed modd may beparticularly useful indeve oping nationswhere consumers
areloath to use Internet Banking evenwhen the servicesare available. However, a
review of severa studiesthat haveinvestigated consumers acceptance of Internet
banking services from a multiplicity of perspectives have not reached a clear
consensusof thefactorsthat contributeto overall consumer acceptanceand adoption.
The paper concludeswith discussions of the manageria implications and avenues
for future research.

KartikeyaBolar (2014)-Intheirresearch paper “ End-user A cceptance of Technology

Interfacein Transaction Based Environment “ This paper presents Creators and
investorsof technol ogy need information about the customers’ assessment of their
technol ogy interface based on thefeaturesand various quality dimensionsto make
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drategic decisonsinimproving technology interfacesand competeon variousquaity
dimensions. Theresearch sudy identifiesthetechnol ogy interfacedimensionsasper
ceived bytheend-usersin atransaction based environment (viz. Internet banking) in
India, using exploratory factor analysis. Theinfluence of the sedimensionson the
utility of technol ogy interface and hencethe usageisexamined by Structurd Equation
Modeling. The moderating role of user demographics and technology comfortis
also tested. Manageria implications are discussedbanks teller-staffed, normal
operating hours. Additionally, Internet banking has grown swiftly from the recent
and the span increasesin ecommerce. Internet banking (1B) continuesto governthe
landscape of e ectroni ¢ banking asconsumerscontinueto usel B to complete schedule
banking transactionsin addition to conducting on-linesalesand purchasing. This
study presentsatheoretica model considered to help researchersand practitioner’s
better understand the acceptance and adoption of Internet Banking. The proposed
mode may be particularly useful indevel oping nationswhereconsumersareloath to
use Internet Banking evenwhen the servicesare available. However, areview of
severd studiesthat haveinvestigated consumers’ acceptance of Internet banking
servicesfromamultiplicity of perspective shave not reached aclear consensus of
thefactorsthat contributeto overal consumer acceptance and adoption. The paper
concludeswith discussionsof themanageria implications and avenuesfor future
research.

Managerid implicationsarediscussed by Arunachal am and Sivasubramanian, 2007
that e-banking isone of the cheapest way of providing banking servicesdueto this
fact many devel oped countiesmadeit asanorm rather than an exception.

Broderick & Achirgpornpuk, (2002)internet bankingisoneof thenew ddiver chan-
nelsfor banking sectorsin India. It hasnot been popul arly adopted in Indiabecause
of nature and few issues experienced by thecustomersin India

Anoverview of 1011 respondents wasled of U.S respondentsto figure out the
effect of Mobile counts on the purchaser propensities and conduct changes. The
analyssasserted that versatilefinancid clientsare moreyouthful than the non-por-
tablefinancid customers. Among the portabl efinancid dlientsthe specialist asserted
that 65% of the shoppersare utilizing the versatile financia officesto check the
record adjustsjust, the equivalent isbeen seen that at whatever point the buyer
needs to make any sort of buysin any retail location, heinitially has hisrecord
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ba ancelooked at and afterwardin like manner makesthebuys. Thishasinaround-
about way affected in diminishing the overdraft expenseswhichisakind of type of
revenuefor thebanksand furthermorethefootfal of shoppersinthebankshasseen
adefeat (Aite, 2011).

A review wasled on 200 respondents of metropolitan city of Indiawhereinthe
scientist has set down different boundarieswhich straightforwardly affectsthere-
ception of E-banking offices. Thescientist determined boundarieslikelnnovativeness,
Familiarity, Awareness, Security and Trust which has affected on reception of E-
banking among clients(K.T Geetha, V.Mdarvizhi, Journa of Management and Sci-
ence).

Theanalysisfound out after the overview of 480 respondentsthat the clients of
public area, private areaand unfamiliar banksof semi-metropolitan areaof Indiaare
keen on e-banking administrations, and yet aredealing withissueslikeinsufficient
information, unfortunate organi zation, absence of framework, unacceptablearea,
abuse of ATM cards and trouble to open arecord (Uppa and Chawla, 2009).

Objectivesof study

1. Tostudy theextent of awareness of digita bankingamong senior citizens.
2. Toidentify thebarriersfor successful digital banking among senior citizens
3. To study the acceptance of digital banking.

Resear ch methodology

1. Thestudy isbased on primary data.

2. Primary datawas collected through close ended questionnaire

3. samplesizetakenisin 50 numbers

4. Target audienceincludes account holderswith different level sof education (liter-
atesonly) in Rgginagar area.

Satement of theproblem

Thereisno doubt that thebigger wavesof digitalizationin bankingishitting thesoci-
ety and opening wide accessthe economy easily still apart of populationismuch
reluctant tothe changing scenari osinbanking system acoepting digitaizationin banking
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dueto variousreasons. The present paper isan attempt to explore the extent of
adoption of digitalizationin banking by senior citizensand theroot causefor the
unwillingnessin changing their attitudetowards completedigitalization with specid
referencetothe peopleof Rggjinagar in Banga ore.

Limitationsof Sudy

1. Theeffectsof other variableon digitalization to senior citizensare not explored.
2. Respondents are selected only from Rgj gjinagar areain Bangalorecity.

3. Timecondrant.

4. Dataiscollected fromliteratesonly.

Data analysis

Theresponse of the questionnaireisasfollows:

1. Your age
Particulars No of respondents Percentage
60-70 years 38 76
70-80 years and above 12 24

From the above table we can know that out of 50 respondents, we have 76%
respondentswho arein the age category of 60-70 and rest in other category.

2. Please provideyour educationd status.

Particulars No of respondents Percentage
Primary 16 32
High school 14 28
Degree 14 28
masters 6 12

Theabovetableshowsthat al therespondentsareliterate enough to handletheir
bank account by themselves.
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3.Areyou awareof the concept of digital banking?

Vol. XXI11 (Special 1 ssue)

Particulars No of respondents Percentage
yes 28 56
No 22 44

From the abovetableit clearly showsthat half of the respondents are aware of
digital banking (56%) yet reluctant to uselt. and 44% of respondent are not awvare
of digita banking servicesonly.

4. \Which banking channd do you use

Particulars No of respondents Percentage
Traditional 37 74

banking

Digital banking 13 26

The abovetable showsthat 74% of our respondentsaretill using traditiona way of

banking and only 26% of respondentsare opting for digital banking services.

5. Doyou think humaninteractionisimportant in banking relations

Particulars No of respondents Percentage
yes 45 90
No 5 10

From theabovetableitisclearly evident that 90% of respondentsthink itisvery

important to have human interactionin banking relaions.
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6. What arethewaysyou think senior citizen can be educated for theuse of digital

banking.
Particulars No of respondents Percentage
Advertisement in television 7 14
Help by their family members 10 20
Newspapers/ handouts 4 8
Radio &magazines 0 0
Training from the bankers 29 58

The abovetable showsthat respondentsfed thattrai ning (58%) isthe most power-
ful tool toreach out for the customersof their age,next important oneishel pby their
family members(20%),followedby advertisement in televison(14%)and advertise-
mentsin newspaper and handouts which can be preserved for few period(8%) and
radio & magazinedoesnot have any rolein educating themregarding digital bank-
ing.

7. Statethereasonsfor not using digita banking services

Particulars No of respondents Percentage
Not having sufficient knowledge 28 56%
No proper securities 7 14%
Complicated & confusing process | 9 18%
No human interaction 6 12%

The abovetable showsthat there are some hurdleswhich limit thesenior citizento
usedigital banking to 100%. 56% of respondentsshow that they are not having
sufficient knowledge about digital banking, 14% showsthat they don’t trust digital
banking for security purpose, 18% showsthat some of applicationsare compli-
cated and confusing, and12% showsthat thereisno human interactionin banking
services.
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8. What will bethemoreinfluentid factor for usingdigital banking

Particulars No of respondents Percentage
Rewards/ points, Low cost on | 10 22
transaction

Sufficient knowledge about | 19 38

digital banking

Encouragement from their | 5 10

family members

Higher securities (protection ) 16 32

Theabovetable showsclearly that 38% of respondentsfed that they can adopt to
digital banking system if they have sufficient knowledge about digital banking, fol-
lowed by 32% if thereisahigh protection for their digital banking transactions,
followed by 22% respondentsfeel that rewards,pointslow cost ondigital transac-
tionsaremotivating factor and 10% respondent fed that their family membershave
to support them.

9. How doyou fed about the promotiona aspectsof digita bankingto senior citizens?

Particulars No of respondents Percentage
Satisfactory 5 10
Moderate 10 20

Not on par with other banking 16 32

services

Less than required 19 38

From the abovetableit isvery clear that the promotional aspectsfor thedigital
bankingisvery lessthan required as expressed by the respondents(70%)

10. Would you recommend usageof digital bankingto your friendsand rel atives of
your age.

Particulars No of respondents Percentage
yes 43 86
No 7 14

Thetable showsthat majority of therespondents (86%) arewilling to share and
recommend the need for digital bankingamongtheir friendsand rel atives, whereas
negligible portions of the respondents (14%) do not recommend the need.
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Datalnterpretation

HO-Promotional activity on digita banking doesnot have animpact on success of
digital bankingamong senior citizens.

H1- Promotiond activity ondigita banking hasanimpact on successof digita banking

among senior citizens

Chi-squar etest
Particulars yes No Total
Awareness of digital 56 44 100
banking
Promotional level 30 70 100
Total 86 114 200
Observed Expected (O-E)2/E
frequency(O) frequency(E)
56 43 3.930
44 57 3.930
30 43 3.930
70 57 3.930

Significancelevel-5%

Degree of freedom-2

Chi-squarevaluecalculated = 15.72

Chi-square value tabulated= 3.841(5%signifant level & 2 degreefreedom)

Sincethe calculated valueis morethan tabulated valuethe null hypothesisis
rejected and it can be concluded as promotional activity on digital banking has
agreater influencein creating awarenessof digital banking among senior citizen.
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Findingsof the study

1)  Senior citizensarenot ready to welcome completedigitalization of bank-
ing servicesasit may lose human interaction.

2)  Most offamily membersof senior natives discouragethem to use digital
banking services considering their age factor

3) Mostofsenior citizensfeel it isconfusion & complicated to usedigital
bankingfacilities

4)  Senior citizensfed that morefocus should be given to promotiona activi-
tiesand train them to use digital technology in banking independently.

Recommendationsand Suggestions

1.  Bank shouldtake someeffortstofamiliarizethe use of thedigital banking
to senior citizens by giving training and demonstrative sessions.

2. Bank should create the sense of awarenessto the senior citizen that their
deposits and transactions are safe as they can have secured access to
their account.

Creating trust in the minds of customersthat digital bankingis safe.
Design userfriendly interface.

Encouraging moreinvestment by providing more useful schemes.

o g~ Ww

More information should be provided to the family members of senior
citizensto help themin accessing digital service of banking.

Conclusion

Digital banking isnot avery complicated concepts simple efforts by banking
institution (building moretrust and providing more security and training with
touch of human interaction), family members (supporting & encouraging them)
can make abeautiful pathway for senior citizen to understand, adopt & make
their lifemore easy and comfortable which makesthe concept of digitalization
of banking service more sensible.Asthe respondents were not comfortable and
also dueto time constrain to give theinformation rel ated to the topics hence the
survey waslimited only to aspecific area.
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Abstract

Cognitive Behaviour Therapy (CBT) synonymously termed as Cognitive
Behaviour Approach isawide spectrum of rehabilitative prospect. Thereexists
alittle comprehens on about the methods of physical therapists aimingtoimpart
psychological interventionswithin the practice context. Biopsychosocial model
of hedlth haswideimpactswithin physical therapist practicewherein better health
experiences and outcomes are acknowl edged.

Thisstudy intended to add up quantitative measures on the knowledge emphasis
of promoting awareness on understanding how innatereflective factorsinfluence
the daily function, and quality of life of anormal student as a Behavioural
Rehabilitation strategy.
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Behavioural influences of 178 college students across the discipline of nursing
and physiotherapy were analysed using the Cognitive Behaviour Process
Questionnaire (CBPQ).

Correlationa analysisand Paired t test were performed to find the relationship
between the external and theinternal behavioural variableswith the awareness
knowledge. Theresults showed that internal variables governed the external
variablesduring theencounter of Smilar past experiences. Phys otherapy students
possessed 10% more knowledge when compared with nursing students.

Awareness regarding CBT has to be efficiated to have a better behavioural
control in educational settings.

Keywords:

Cognitive behaviour therapy, knowledge, biopsychosocial model, cognitive
behaviour process questionnaire (CBPQ)

INTRODUCTION

Cognitive Behaviour Approach is an aspect of behaviour modification
rehabilitation strategy wherein the subject’sanxiety levelsare maintained within
the threshold limits. Rehabilitative Physical therapy shows better enrichments
by behaviour modifications. Incorporation of CBT in educational settings
enhances positiveinclination towards goal-oriented career progress.1

Dissemination of cognitiveeducation acrosswiddy diverseculturesisincreasngly
occurring. Practical self —help measures, knowing and combating thoughts of
CBT enhanceimmediate positive changesin thequality of life. CBT pertainsto
show how thelevel of thinking affectsthe mood. Negative approach of lifeasa
thought process can become less. Operantly; it helpsin sorting the mislead
mannerism of thought process, overt behaviour castswhile compensating them
with sensiblereality patterns of reflection or psychological outlook.

Among the variousthought modul ation patterns addressed in cognitive behaviour
approach; Cognitive restructuring hel psto change the de ecting and un-hel pful
aming manners. Cognitive Behaviour Approachistheexplorationinrehabilitation
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which enhances equilization in the utilization of emotions, psychol ogy, skillsand
overt expression of behaviour. Modern scientific approach on the mind and
emotion are apexed. Though widely used as a mental health strategy; the
knowledge and implication of cognitive education is found to be less than
approximately 20% in theliterate Indian sector. The agein which the College/
University studentsfall into demandsthisaspect. Cognitive restructuring often
involves keeping athought record, which isaway of tracking dysfunctional
automati c thoughts, and devising adaptive alternative responses.6

Auerbach et a., intheir meta- analysis, using surveysrevea mental health
problems among is an emerging obstacle of educational sectors. Defective
cognitive perception influence academicsand socia participationinadi on
state. General Stressaddsto theintensity. Weissman et al., enlightened the same
onregular lifepractices.11 The WHO highlightsthat health isnot only the absence
of illnessbut also enlightens the positive aspects such as socia functioning and
well-being. Reduction in psychological symptoms and stress response assess
thefinegeneral health.9

Mental healthisefficiated largely by CBT as highlighted through the work of
Harvey et a., applied onthe 5 cognitive attributes. Attention includes variables
such as selective attention and mindful ness. Memory includesvariables such as
overgeneral memory and memory distrust. Reasoning includesvariablessuch as
interpretation and attribution. Thought includes variabl es such asrumination and
belief. Behavior includes variables such as avoidance and coping.10

Control on worst situations of life is put forward by practicing ideal
methods.6Previous studies show that the knowledge regarding theimplication
of cognitive behaviour therapy is found to be less on regular basis.1linter
professional education (IPE) builds, paves amanifesto in maintaining skillfull
impartation of knowledgeand mora e between membersof themedical fraternity2.
Hereby, there arises aneed to analyse the extent of CBT awareness.

Analysisof Cognitive knowledge efficiatesthe use of observations, interviews,
questionnaire administration. Questionnaires are found to bring forth theinnate
thoughts as external validations pertaining to the cognitive domain. Cognitive
and Behavioural Process Questionnaire (CBPQ) 13 isone such atool, which
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concentrates on indulging real-life eventsinto random, see—through repetitive
behaviour tacklement and adjustment. Theitemswere brief incorporating metric
gradings, with verbal description, reader friendly and able to encapsulate
experiences across various realizations, without referring to disorder-specific
concerns. Collaborativeallianceasapart of cognitive education prevents mental
agitationin astudent’slifeto alarge scale emphasizing on mindful ness-based
understanding of thoughts, fedingsand behaviour.12

This study intended to analyse the repercussions of cognitive characterson
repetitive experience, the proficiency of cognitive behaviour therapy among
college studentsand to find the sensitivity of positive and negative variableson
the cognitive awareness over aperiod of time.

M ethodology

This Institutional based cross sectional design study was carried out for a
period of 8 weeks from August 2019 to September 2019 after the approval
of thelInstitutiona Ethical Committee. Sample size determinati on was performed
based on the consent from the heads of the nursing and physiotherapy
department. By convenient sampling procedure and based on the availability
of students; an orientation session was done for 350 students. Informed
consent form was collected from 178 students across a private nursing and
physiotherapy collegein Bangalore, who werewilling to participate. Subjects
of both across the age group of 18 — 25 years were incorporated. Students
who were unwilling to participate and who were not ableto comprehend the
CBPQ were excluded.

The Cognitive Behaviour Process Questionnaire (CBPQ) isapre—validated,
15 item tool where the questions are sectioned into two parts. Each question
reveal ed the possibl e situation the subject can express when the same type of
activitieswasrepeated at any instance again. Both inner thoughts and overt
behaviour wererevea ed. Comprehensive knowledge of the student played a
pivot rolein depicting the best rel ated inert and overt experiences are identified
on a4-point scal e5the data obtai ned through the administration of Cognitive
and Behavioural Process Questionnaire (CBPQ) were catogorized into internal
and external experiencesbased on the explicit character of the questions.
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TABLE 1: 10internal experiences

QUESTIONS REFLECTING ON INTERNAL BEHAVIOUR

Guidance by internal experience

1 Focus on internal experiences

2. Getting rid of unpleasant feelings
3. Change/ control the nature

4. Gone over the past

6. Judging appearance

7.

8.

Answers from past

11.  Dealt problem
12.  Set aside from feeling bad

TABLE 2:4 external experiences

QUESTIONS REFLECTING ON EXTERNAL VARIABES

6. Check for harm

7. Safer aspects

11. Inactive/ avoid instances

12. Actnegative

TABLE 3: Governing factor

QUESTIONS REFLECTING THE GOVERNING FACTOR

11.  Reduce/ prevent

PROCEDURE

This study was conducted to analyze the level of knowledge of Cognitive
Behaviour Process among college students.

so I



S Vol. XX11 (Special I ssue) | SSN-2320-2025

Ethical clearance was obtained from the institutional ethical committee

s

Participants were randomly selected

Informed consent was taken from the participants

\ 4

Cognitive behaviour process questionnaire (CBPQ) was given

\

Statistical analysis was done

STATISTICALANALYSIS

The categorized parameters were analyzed using the correlation method to
understand the rel ation between the two parameters3. The questions/ parameters
that affect internal behaviour were categorized into Internal Variablesand those
that compiled with the extraneous behaviour were segregated as External
Variables. The common variabl e that governed both the categorieswas kept as
a“ Controlling Variable”. Further, the datawere anayzed for the governing factor
that regul ates the frequency of experience occurrencerelated to cognition and
level of knowledgethe students possessed at 0.05% level of significance.

—



| SSN-2320-2025 Vol. XX11 (Special Issue) SR

TABLE 4: Correlation between theinternal experiences

\Y X
| VI X |
Control Variables | 1 11 1V \% VI | I | |
X Corr
\% elati
E | on 1
av Corr .15
oi | elati 1*
d/ | on * 1
pr
ev | Corr .32 .33
en | elati 4% 3*
t | on *x *x 1
Corr -
| elati 0.0 0.0 0.0
\Y on 49 6 14 1
Corr .15 27 A7 -
elati 1* o* 2% 0.0
\Y on * *x * 37 1
Corr - .21
\Y elati 0.0 0.1 0.0 4* 0.0
| on 33 12 37 *x 37 1
\Y Corr - - - .26
| elati 0.0 0.0 0.0 0.1 0.1 7*
| on 05 95 71 29 15 *% 1
0
\Y .
| Corr .29 .34 - .23 0
| elati 0.0 1* 7* 0.0 o* 0.0 4
| on 78 *x ** 19 *x 9 1 1
0
Corr .20 .18 32 .16 1 .24
X elati 7* 6* 4* 0.0 6* 0.0 0 6*
| on *% * *% 88 * 42 6 xk 1
0 0
X Corr - - 22 - .20 1 - 0
| elati 0.0 0.0 0.0 1* 0.0 3* 2 0.0 0
| on 37 29 45 *x 43 ** 1 31 4 1

** Significant at .05and *** significant at .000
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The abovetable depictsthe correl ation between theinternal experiencesat 0.05
level of significance. A weak corrdation (0.151, 0.166, 0.172, 0.186, 0.203, 0.207,
0.230, 0.246, 0.270, 0.291) to avoid / prevent any internal behaviours such as
avoidance, worry, judging, feeing bad and controlling thefedlingswhich the subject
happensto encounter the smilar past experiences happensto re- occur. Moderate
correlation (0.324, 0.333, and 0.347) isobserved between theinternal variables
such aspast eventsand fegling bad.

Table5: Correation between theexternal experiences.

Control

Variables

XV E avoid / X1 IX X XV

prevent

X111 Correlation 1.000

IX Correlation .050 1.000

X Correlation 116 216** 1.000

X1V Correlation -.008 -.098 - 1.000
216**

** Sgnificantat .05

The above table depictsthe correl ation between the external variables. Avoiding
threats and avoiding negative activity towards ensuring safety are the overt
behaviours experienced by the subjects asthe same situations get reverted. A
weak correlation of 0.216 is been observed at these instances. Negative
correlation (- 0.216) isobserved between theinterval safety and negative activity
whi ch depi cts the apprehension of the subject to be safer when any negative
activity isencountered.

Andyssbetweentheobservationsof Table4 and Table5; giveagenerd information
that internal variables seen within asubject affectsmorethan the externa behaviour
which the subjects showcastswhen repetitive rel ated experiences are encountered.
Thisprovesthefact that internal cognitive perceptionsgoverntheexternal cognitive
attitudes.
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TABLE 6: Differencein theknowledgelevel between nursing and physi otherapy
students.

) Paired Std Error Sig (2
Pair Mean ) SD t Df )

Differences Mean tailed)

Nursing

Knowledge

Score 61.01
-7 16.37 | 1.80 -3.90 82 000

Physiotherapy

Knowledge 68.01

Score

Pairedt test was used to ana ysethe Cognitive K nowledgeleve between the students
of Nursing and Physiotherapy. The abovetable showsthelevel of knowledgethat
the student’s possess regarding Cognitive Behaviour. It is observed that the
physiotherapy students have abetter knowledge (Mean —68.012) when compared
with the nursing students. (Mean — 61.012). The above table also shows the
percentageof knowledgedifferencethat exists between thenursing and physiotherapy
students. Themean suggestsasensitivity differenceof -7 (i.e.) about 10% difference
inknowledgeisobserved which statesthat phys otherapy studentshavegot higher
exposure towards Cognitive approaches. Observations seen pin Table 6, givea
citation that asgnificant differenceintheknowledgeleve of Phys othergpy students
validatesthedternate hypothesisof thiscurrent study.

Discussion

This study intendsto analyze theimpression of cognitive variableson repetitive
experience, theknowledge of cognitive behaviour therapy among college students
and to find the sensitivity of positive and negative variables on the cognitive
awareness over aperiod of time. Theinfluence of students’ understanding of
Cognitive knowledge and its pertinancy to the normal educational settingsisthe
current need. Though substantial literatureisavailableon CBT onthetherapeutic
grounds, thereisalessamount of support in the practicing/ implying aspects.
Incorporation into hedth studieswill prove beneficial for better health perception
and administration practices.
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Anayzingtheinternal and external variablesthat affect the behaviour approach
towardsvariousredity Stuations, showed that internd variables (feelings/ thought
modulations) often focused upon the actual educational knowledge of how to
modul ate encountering the s milar situations. External variablesbrought forward,
indulgenceinto behaviour perspectsin educational settings. A moderateto high
correlation of behavioura patternswereobserved (Table4 & Tableb).

Tomonari Irieet ., in 2019 found that thereisa strong association between the
cognitive behaviour variablesand the menta hedlth of the college students.7 Each
component of cognition hasavaried impact ontheinert and overt menta heath
enhancing the gaudlity of educationa perspect.

A weak correlation (0.151, 0.166, 0.172, 0.186, 0.203, 0.207, 0.230, 0.246,
0.270, 0.291) to avoid/ prevent any internal behaviours such asavoidance, worry,
judging, fedingbad and controlling thefedingswhi ch the subj ect happensto encounter
the similar past experiences happensto re- occur. Moderate correlation (0.324,
0.333, 0.347) isobsereved between theinterna variables such aspast eventsand
feding bad.

Avoiding threats and avoiding negative activity towards ensuring safety arethe
overt behaviours experienced by the subj ects asthe same situations get reverted.
A weak correlation of 0.216 is been observed at these instances. Negative
correlation (- 0.216) isobserved between theinterval safety and negative activity
which depi ctstheapprehens on of the subject to be safer when any negative activity
isencountered.

It isobserved that the physiotherapy students have abetter knowledge (mean —
68.01) when compared with the nursing students (mean—61.01). A difference of
10% of knowledge variation isobserved between the nursing and physi otherapy
studentswho wereinvolved inthisstudy (Table6). The subjectswerefound to have
governance by thebehavioural variableswhich mandatethe necessity of Cognitive
education for better perception of educational standards.

Mental hedth further affectsthe domainsof negativeand positive behaviour, physica
and mentd wellbeing, socid participation and avoi dance, stresscoping and re uctance,
generd hedth components. PSY CHE governsthe PHY SIQUE based on Behaviourd
Remodulationgodls.
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Harvey etd., in 2004 found that Cognitive Behaviour gpproachisan effectiveplatform
toimproviseand associ ate autometi c thoughtsand functiond statusof anindividual .11
Theresultsof thiscurrent study, favour the practica implication of cognitiveapproach
asatool ineducationd field.12 The present study showsthe need to incorporated
CognitiveAwarenessasapart of education technol ogy.4 Littleisknown about the
regulation of cognitive knowledgeinto practice. Thiscan bearealistic bahaviour
rehabilitation concept asaPhysiotherapeutic Implication.

Concluson

Thisstudy concluded that internal behavioura knowledge of ahuman being affects
the cognitive behaviour and afocusto nurture the behavioura aspectsof the students
should be primerol eof educationtechnology.3, 4
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Abstract

Thewomenin Generation Z can be aptly described asindividuals having high
level of self-awareness and willingnessto confront the problemswithlevel of
and immense amount of enthusiasm and energy. Astheworldisprogressing and
embracing the oscillation in the stereotypical roles assigned to men and women,
beautiful and magical aso radical changesare coming up. Thewell-known pa-
triarchal framework is shattering and even more vibrancy is expected to come
from the society within. This paper shedslight on avery primary and basic need
of every individual-education and how the educationisplaying acrucial rolein
shaping up the future businesswoman of India. A good and qualitative educa-
tion provided can incul cate the much-needed skillsand foster qualitieswhich
paves the way towards acommunity full of victorious Women Entrepreneurs.
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Entrepreneurial education isan undebatabl e e ement in promoting the economic
growth of the economy from all fronts possible. This paper concentrateson the
role of education ingtitutionsin model ling thewomen entrepreneurswith special
referenceto Generation Z.

Keywor ds: Women Entrepreneurship, Entrepreneuria Institutions, Generation
Z, Risk Taking

I ntroduction

Women isthe perfect architect of the society- Precisely mentioned in the Sanskrit
guote above isadescription of theimportance of womenin all sphere of life.
She has been, since ages, asuccessful mother, wifeand adaughter. It won't be
an exaggeration if we claim that theworld which weliveinischanging superfast
every other day, so istherole of women and the supporting factors.

Business- which was earlier considered to be the cup of tea of men, has now
become adaily evening beverage for women. Millennial women are owning so
many business enterprises and on similar lines proceeding are Gen Z women
(1997-2012). According to research conducted by DNA, 55% Gen Z women
are now wanting to be their own bosses by personally creating something
innovative. Although there might be many hurdlesin the way, thereis nothing
stopping them to achieve what they want in their professional lives.

Thisstudy focusseson theroleof Educationd Institutionsin building the business
women of tomorrow. Entrepreneurial Education istheinoculum needed for the
students to incul cate confidence in them enough to become entrepreneurs.
“Running your own busi ness, becoming your own boss wordsare asfancy asit
sounds but in no way isacakewalk. It could become easier though, provided a
substantial know-how isprovided to the budding entrepreneurs, especially the
women and it should start from the college/university and school aswell, that
way triumph would beimminent.

Review of Literature

(Muhammad Awais Bhatti, 2021) Found out that the education whichisfocussed
on entrepreneurship and training programs play asignificant roleinimproving
the psychological attributes and Entrepreneurial Intentions of femal e students.
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One striking find of the study wasthat certain featureslike- training retention,
self-confidence, tolerance of ambiguity, innovativeness and achievement
motivation arefew major points|eading to the success of the women business
owners. (Team, 2020) The article cited on the website of DNA Indiareveal ed
that thewomen in Gen Z are geared up to starting their own businesses, taking
motivation from their preceding Millennial Businesswomen owners. Asderived
fromthearticle, millennial women have mentioned that taking thecall to venture,
starting their own enterprisewas adifficult one. Gen Z women, otherwise, claim
that it isdifficult but achievable. The zeal isbacked up by theideaof  creating
animpact’.

(Xianyue Liu, 2019)Studied the factors influencing the willingness to
innovate in college students and their entrepreneurship education and self-
efficacy on their entrepreneurial intention.As entrepreneurship is one of
the most important engines of economic devel opment, the students’ have
become the emerging entrepreneurial subjects. The findings have in them
that EE playsacrucial rolein stimulating the start-up intentions. (Dr.Poonam
Kain, 2013)Beautifully outlined theimportance of women in the economic
growth of the country.With the clock moving fast, no Women or 2nd to no
one in multiplefieldswhich were earlier considered to be the forte men.
Theradical shift in the gender roleisbeing embraced by all sections except
few problems noticed or unnoticed. In running a business, the risks and
challenges faced by women are certainly more than men. To tackle that
this, researcher outlined that training should be extended to students’ high
school onwards, financial support should be provided and arrangement
for women must be made.

Objectives
1.  Tounderstand the entrepreneurial motivation level in women of Gen Z.

2. Tocriticaly examinetheroleof educational institutionstowardsincul cat-
ing entrepreneuria skills.

3.  Tosuggest remedial measuresin accelerating thewomenin Gen Z as
entrepreneurs.
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Hypotheses

1.  Thereisno relationship between motivation and entrepreneurship as ca-
reer

2. Thereisno association between EDP organised by theinstitution and the
intention of setting up abusiness

Research Methodology
Type of research- Descriptive and Analytical research
Typeof data- Quantitative data

Sampling- Datais collected by conducting survey through a systematic ques-
tionnaire and area of the survey isBengaluru City.

The sample size- 210 who were randomly sel ected bel ong to generation Z.

Statistical tool- IBM SPSSisused for theanalysis. Dataisanalysed by apply-
ing Chi-square, Correlation and Rank analysis

DataAnalysisand Interpretation

Table 1: Role of collegein motivating studentsto become entrepreneur and the
students who have considered entrepreneurship has carrier option

Hypothesis

Ho There is no reationship between motivation and Failed to
entrepreneurship as career accept

Hi There is relationship  between  motivation and Accept
entrepreneurship as career
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A

Your college ever motivated you to start your own business. * Can you

consider entrepreneurship asa career option?

Can you consider entrepreneurship as a

career option?

Strongly Neutra Disagr Tot
Agree Agree I ee a
Your college Strongly 24 22 3 0 49
ever Agree
motivated Agree 25 59 15 3 102
you to start Neutra 10 24 12 2 48
your  OWN  Disagree 5 4 1 1 11
business.
Total 64 109 31 6 210
Correlations
Can you
Y our college consider
ever motivated entrepreneurs
you to start your hip as a career
own business. option?
Your college ever Pearson 1 197
motivated you to start Correlation
your own business. Sig. .004
(2-tailed)
N 210 210
Can you consider Pearson 197 1
entrepreneurship as a Correlation
career option? Sig. .004
(2-tailed)
N 210 210
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Interpretation: Pearson correlationisapplied to find the rel ationship between 2
variable and there exists perfect positive correlation between motivation pro-
vided by the educational institutions and students considering entrepreneurship
asacareer option.The significance level islessthan 0.05.Therefore, the null
hypothesisisfailed to accept.Which means, thereisarelationship between
motivation and entrepreneurship as career.

Table 2: Entrepreneurship Devel opment Programs organi sed by the educational
institution and the intention of setting up abusiness.

Hypothesis

Ho There is no association between EDP organised by the Accept

ingtitution and the intention of setting up abusiness

Hi There is association between EDP organised by the Reject

ingtitution and the intention of setting up abusiness

Chi-Square Tests
Asymptotic Significance

Vaue df (2-sided)
Pearson Chi-Square 4.253° 4 373
Likelihood Ratio 4.384 4 357
Linear-by-Linear .046 1 831
Association
N of Valid Cases 189

Inter pretation: Chi-squaretest isused to find the association between EDP
organised by the educational institutions and within how many yearsthe busi-
nesswill be set up.The significancelevel ismore than 0.05.Which acceptsthe
null hypothesis.Therefore, thereisno association between EDP organised by
theinstitution and theintention of setting up abusiness

e
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Chart 1: Roleof education institution in educating students about entrepreneur-
ship.
If educational institution, through which agency / event?

194 responses

Subject 121 (62.4%)

College competition 50 (25.8%)

Seminar / conferences 82 (42.3%)

Self study

] 25 50 75 100 125

I nter pretation: Out of 210 respondents 194 of them said they got to know about
entrepreneurship through educationd indtitution.Inthose 121 respondents said they
got to know about entrepreneurship has a subject.Followed by Seminar / confer-
encesthat isconducted by theingtitution, followed by college competition.

Chart 2: Application of entrepreneurship/ businessideasduring college

Did you ever get an opportunity to present your entrepreneurship/ business ideas during
academics?
210 responses

® Yes
@ No

Interpretation: 56.7% of the respondents agreed that they got opportunity to present
their entrepreneurship/ businessideas during the academics.
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Chart 3: Financia support provided by educationa institutions (Incubation centre)

Did/does your institution provide financial support to start up business?

210 responses

® ves
® No
© Maybe

Interpretation: Themgjority of therespondents (47.1%) said that thereisno finan-
cia support that isprovided by thefinancia institution to set up anew business.

Chart 4: Vocationd courses offered by the educationa institutions

Did/do you have any vocational courses in your college?

210 responses

@® Yes
@® No
® Maybe

Interpretation: 49% of the respondents said education institutionsare providing vo-
cational training to studentswhich buildsentrepreneurship.
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Findings

Thereisrelationship between motivation and entrepreneurship ascareer. Thereis
No associ ati on between EDP organized by theingtitution and theintention of setting
up abusi ness.Educational ingtitutionsare providing opportunitiesto sudentstoin-
culcatethe entrepreneuria skills.\Vocationd training and financia support are pro-
vided by few of theingtitutionsfor entrepreneuria activities.

Summary and Conclusion

Educationa ingtitutions, entrepreneurs and women; the 3 marvel wordswhich de-
lightstheindividual andtheworld at large.Educational ingtitutionshaveplayed and
continuesto play an essentia roleinempire-building skillsin the Generation Z. Cur-
riculum aswell astheadditiona courses provided by theeducationd institutionsare
outlined in such away that it shapesthe LEADERS not followers.
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Abstract

Women ared so contributorsto thefamily income. Incomeiseither savedinvarious
avenueslikegold, silver, bank deposits, post office savings, bonds, Lifeinsurance,
chitfundsetc., oritisinvestedinreal estates, stocks/shares.

Since agesinvestment decision isvested with men asmost of thewomen werenot
financidly independent and lacked the courage, knowl edge and exposureregarding
finandd planning.

Accordingto areport in Statista, the women participation at work hasincreased
from 23%in 2020 to 36%in 2021 (Basuroy, 21 February, 2022), thishasledto a
sgnificant changeinwomen’s perceptiontowardsfinancia planning and investment
decision.
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Thisstudy aims at understanding thelevel of awareness, risk taking ability, and
behaviourd pattern of working women. To achievethese objectivesthedatafrom
primary and secondary sourceswill becollected and analysed usngsmplestatistical
toolsand represented in theform of graph.

K eywor ds. Working women, behavioura pattern, investment decisions
Introduction

Employment status of women as per thedataof 2015-16 in Karnatakawas 33.3%
whereasin al Indiaits 25.8% as per E & U surveys of labour bureau. This
reveal sthat the number of working women in the country isless compared to
men, which creates financial dependency for women even for their basic
requirementsor spending, dueto which risk toleranceislow which led them choose
conventional form of savingsrather than investment. The study focuseson the
investment behaviour/pattern specificaly towomen investors. A pproach of women
towards investment has seen paradigm shift in recent years, and women are
cons dered efficient than men in making right investment decisionsand also earning
good passiveincome.

Review of Literature

A study on arelationship of age, gender and incomewith investment preferences
towards variousinvestment avenuesin Uttarakhand (in International journal in
management and socia sciences, Vol 5, issue 1, Jan 2017) was conducted by
AnugrahalLal, and Dr. N L Gupta. Response wasreceived from 60 respondents of
which primary datais collected through structured questionnaire. Thefinding of the
study wasthat thereisas gnificant rel aionship between thegender and investment
preferences.

A study oninvestment pattern among working womenisconducted by Dr. G Rekha
and R. Vishnupriya,(in International journal of research and andytical reviews, Vol
6, issue 1 Jan 2019) they have inferred that women were deprived from basic
education and were confined to household work. But today women are highly
educated and areworkinginall the sectors. The potentia of women of earning and
making financial decisions and controls majority of the decisionswith respect to
investments.
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Ananaysisonfinancial literacy of working womenin Keralawas conducted by
Juwairiya. P. Pintheyear 2014, to find out theinvestment behaviours. Descriptive
study was conducted using both primary and secondary data.

Objectives

1.  Tounderstand the awarenesslevelsof womenininvestment avenues

2. Tounderstandtherisk taking ability of women investors

3.  Tounderstand their investment behaviour/patternstowardsvariousinvest-
ment avenues.

Scope
The study islimited to working women who bel ong to middleincome group.
Statement of the Problem

Dueto theinadequate information and knowledge on financial opportunitiesfor
investment women tend to cocoon themsd vesfrom investment decisionsand major
investment decisionswill betaken up by themal e counterpart.

Women consider conventional investment avenueslikegold, silver, bank deposits,
post office savings, bonds, Lifeinsurance, chit fundsetc., and risk aversetowards
equitiesduetothefear of loss(Amaendu Bhunia).

Asareport mentionsthat theWomen investing in stock marketshasseenarisefrom
16% to 24% of thetotal population in 2020 (Sachin Dave, 2022). The study is
conducted to enumeratetheleve of awarenessand participation of women in con-
Sdering equitiesa so astheir investment opportunity.

But the recent report mentionswomen workforce which was 20.3%in 2019 has
dropped downto 16.1% in Indiapost pandemic (Kumar, 3August 2021)

Research Design

Thedatafor theresearchiscollected through primary and secondary sources. Struc-
tured questionnaireisdesigned to collect primary datawith questionson Likert
scale, dichotomy and open-ended questionsareincluded. Thesamplesizeis63for
the study. Thesampling method used i s convenience sampling. Secondary sources
likeonlinejournalsand articlesarereferred.
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DataAnalysisand Interpretation

Vol. XXI11 (Special 1 ssue)

AT

Collected dataisanayzed using smplestatistical tool like percentageanalysisand
thesameisalso represented in graphs.

Tablerepresenting Age of the respondents

Age No of Responses Per centage
20-30 41 65.08
30-40 17 26.98
40-50 2 3.17

50 and above 3 4.76

Tota 63

The abovetable showsthat there are 65.08% respondents who belong to the age
group between 20 to 30 yearsand thelessi.e between 40 to 50 years age group.

Graph representing Age of the Respondents

a0
41
40
20 I
]

20-30

o 65.08

Age of Respondents

26,94
17
all -
—
30-40 40-50 50 and above
Mo of Responses M Percentage

3 4.76
en T

From theabovegraphit can beinterpreted that mgority of the respondentsbel ong
toyoungstersgroup, and least being 40 to 50 years age group who tend to be non-

investing group.
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Employment Status
Parameter No of Responses Per centage
Private 58 92.06
Government 5 7.94
Entrepreneur 0 0
Tota 63

From theabovetableit isanaysed that 92.06% respondentsbeing private employ-
ees, around 5% bei ng Government empl oyees.

Graph Representing Employment Status

Employment Status

100%
30%
60%
40%
20%
0% 0
Private Government Entreprensaur

mloof Responses M Percentage

From theabovegraph it can beinterpreted that there are private and government
employeeswho arewomen investors.
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Table Representing Monthly Income

Parameters No of Responses Per centage
20,000-30,000 38 60.32
30,000-40,000 7 11.11
40,000-50,000 6 9.52

50,000 and Above 12 19.05

Tota 63

From theabovetableit can beanayzed that mg ority of therespondent’sincomeis
between 20000 to 30000, 11% of them earn 30000 to 40000, 10% earn 40000 to
50000 and a so there are 12 employeeswhoseincomeis above 50000 which aids

themtoinvest.

Graph Representing Monthly Income

Monthly Income

80 60.32
60 8
40 19.05
S0 7 11.11 g
) —_— ==y
20,000-30,000  30,000-40,000  40,000-50,000 50,000 and

Above

B Noof Responses M Percentage

From the abovegraphit can beinterpreted that the respondent’sincomeis more
than 20000 and above 50000 which aidsthem for investing for future.
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TableRepresenting Saving/Investment Habit

Parameters | No of Responses Per centage
Yes 56 88.89

No 7 11.11

Tota 63

From the abovetableit can beanalysed that majority of the respondents havethe
investment/saving habbit, and very lessrespondents around 7% have kept them
away frominvestment/saving.

Graph Representing Saving/Investment Habit

Saving / Investment Habit

b o 11.11
darcentage
Percentage — 88.89
Mo of Responses 7
oot response: || — s

i} 20 ly] an 80 100

HlMNo HYes

From the abovegraph it can beinferred that maority of theworking women have
opted for investment/saving fromtheir income.

Sourcesof Information

Parameters No of Responses Per centage
Family 47 72.3
Friends 25 385
Colleagues 13 20

Socia media 9 138
Session/programs 2 31
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From the above table it can be analysed that 72% of the respondents get the
information from their family, 38% fromtheir friends, 20% from their colleagues,
13.8% from social mediaand hardly 3% from sessions/programs.

Source of Information regarding investing

65 responses

Family 47 (72.3%)
Friends
Colleagues

Social Media

Sessions / Programs

From the abovegraph it can beinferred that for mgjority of the respondentsthe
main source of information on investment and saving option being family, and the
least being sessions and programs, where mgjor focushasto begiventoreacha
greater number of investors.

Table Representing Percentage of Income saved monthly

Parameters No of Responses Per centage
10% 27 42.86

20% 21 33.33

30% 10 15.87

40% and above 5 7.94

Total 63

From the abovetableit can be analysed that majority of theinvestors save/invest
10% out of their monthly income, 33% of respondents save 20%, 15% of them
save 30% and 7.9% of them save above 40% of their monthly income.
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Graph Representing Percentage of Income saved monthly

Percentage of Income saved Monthly

ml10% m20% 30%  m 40% and above

From theabove graph it can beinferred that the minimum investment/saving from
therespondents being 10% of their monthly incomeand 7.9% of them invest 40%
of their monthly incomewhichisthemagjor investmen.

Table Representing Risk Appetite of Investors

Parameters No of Responses Percentage
Risk Takers 13 20.63

Risk Averse 19 30.16

Risk

Neutrals 31 49.21

Total 63

From theabovetableit can be analysed that thereare 49% of respondentswho are
Risk neutrals, 30% being risk averse, and 20% being risk takers.
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Graph Representing Risk Appetiteof Investors

Risk Takers

Risk Averse

Vol. XXI11 (Special 1 ssue)

Risk Appetite of Investors

From the above chart it can beinferred that majority of therespondentswant their
investmentswork for themin aba anced manner, and therearelesswomen workers

who arerisk takers.

Tablerepresenting Frequency of Investments

Parameters No of Responses Per centage
Daily 2 3.17
Monthly 53 84.13
Quarterly 3 4.76

Half yearly 2 3.17
Annually 3 4.76

Total 63

From the abovetable it can be analyzed there are 84% of the respondents who
invest onmonthly basisand 4% of them who invest on daily and half yearly basis.
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Graph representing Frequency of Investments

Frequency of Investment

Annually '34'76
Half yearly —66.67

Quarterly '34'76

Monthly [ D — 8413
Daily '23'17

0 20 40 60 80 100

M Percentage M No of Responses

Fromtheabovegraphit can beinferred that theworkingwomen invest systematicaly
onmonthly basis, and few on daily basiswho belong to risk takers category.

Table Representing AwarenessLevel of Investorsabout Investment Avenues

Parameters No of Responses Per centage
Strongly Aware 9 15.52
Slightly Aware 42 72.41

Not at all Aware 7 12.07

Tota 58

From the abovetableit can beanalyzed that 72% of therespondentsare slightly
awareabout theinvestment avenues, 15% of them are strongly aware, and 12% of
them arenot at all awareabout investment avenues.
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Graph Representing AwarenessLevel of Investorsabout Investment Avenues

Awareness about Investment Avenues
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Fromtheabovegraphit can beinferred that mgjority of therespondentsaredightly
awareabout theinvestment avenues and moreeffortsto be put in creste awareness.
Investment optionsconsidered

Parameters No of Responses Per centage
Bank deposits 46 70.8
Post office 17 26.2
savings

Mutua fund/SIP 23 35.4
Shares 13 20
Bonds 3 4.6
Life insurance 17 26.2
policies

Real estate 6 9.2
Precious metals 11 16.9
Chit funds 1 15

From theabovetableit can be anayzed that 70% of the respondents opt for bank
depositsand leasti.e. 1% of theconsider chit fundsastheir investment option.
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Which of the following Investment Avenue do you consider while Investing?

65 responses

Bank deposits

Post office savings
Mutual Fund / SIP
Shares

Bonds

Life Insurance Policies
Real Estate

Precious Metals

3 (4.6%)

6 (9.2%)

17 (26.2%)

13 (20%)

17 (26.2%)

11 (16.9%)

23 (35.4%)

Chit funds

1(1.5%)

From the above graph it can beinferred that majority of the respondents con-
sider bank deposits being the safest of all, post office savings/precious metals
the conventional avenue, mutual fund/SIP which helpsin small and systematic
investment, around 20% on shares by risk takers, |east being Bonds and Chit
Fundswhich doesn'’ t fetch them much, 9% on real estateswhich requireshuge
investment, and 26% of the respondentson LIC whichisjust arisk cover and
not an investment option.

Tablerepresenting factorsinfluencing investorsto invest

Parameters No of Responses Per centage
Profitability 14 22.22
safety 40 63.49
Regularity  in

Return 9 14.29

Totd 63

From the abovetableit can be analyzed that 63% of the respondentsareinflu-
enced by the safety of their investment, and 22% by profitability and 14% by
theregularity inreturns.
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Graph representing factorsinfluencing investorsto invest

Factor Influencing Savings/Investment

Regularity in Return m 14.39
safety [ 7 S—" 63.43
Profitability m 22.22
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From the above graph it can beinferred that majority of the respondents are
influenced by the safety factor in theinvestment they make and few by regularity

who invest on bonds and profitability who invest in mutual fundsand SIP’s.

Tablerepresenting Gift shares considered by theinvestors

Parameters No of Responses Per centage
Yes 33 52.38

No 30 47.62

Total 63

From the abovetableit can be analysed that 52% of the respondents consider
gifting securities on specia occasions, and 47% of them do not consider it as

gifting option.
Graph representing Gift shares considered by theinvestors

Gift shares considered by the investors
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From the above graph it can beinferred that around 52% of the respondents
consider the option of gifting sharesunlike other conventional methodswhich
contributesto moreinvestmentsin the economy.

Findings

The respondents belong to youngsters' group, and least being 40 to 50 years
age group who tend to be non-investing group.There are private and govern-
ment empl oyees who are women investors, majority being private employees.
The respondent’sincome is more than 20000 and al so above 50000 which
aidsthem for investing for future. Mg ority of the working women have opted
for investment/saving from their income. Mg ority of the respondentsthemain
source of information on investment and saving option being family, and the
least being sessions and programs, where major focus hasto be given to reach
huge number of investors. The minimum investment/saving from the respon-
dents being 10% of their monthly income and 7.9% of them invest 40% of
their monthly incomewhich isthe major investment. The respondents want
their investmentswork for them in abalanced manner, and there arelesswomen
workerswho arerisk takers. The working women invest systematically on
monthly basis, and few on daily basiswho belong to risk takers category. The
respondents are slightly aware about the investment avenues and more efforts
to beput in create awareness. The respondents consider bank deposits being
the safest of all, post office savings/precious metal sthe conventiona avenue,
mutual fund/sip which helpsin small and systematicinvestment, around 20%
on shares by risk takers, least being Bonds and Chit Funds which doesn’t
fetch them much, 9% on real estates which requires huge investment, and
26% of the respondentson LIC whichisjust arisk cover and not an invest-
ment option. The respondents are influenced by the safety factor in theinvest-
ment they make and few by regularity who invest on bonds and profitability
who invest in mutual fundsand SIP's. Around 52% of the investors consider
the option of gifting shares unlike other conventional methodswhich contrib-
utesto moreinvestmentsin the economy.
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Suggestions

. To educate women about the significance of setting financial goalsto
achievefinancia freedom.

. To organize seminars/webinarsto give practical exposureto women re-
gardinginvestments.

. To educate women to be more financially independent and increase the
frequency of investments.

. An appeal to the government to reduce the taxation on investments made.

. To develop user friendly applicationsto create confidence and devel op
the habit of thrift among women.

. Short moviesto be made to create strong awareness among women on
Investment avenuesand their benefits.
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Abstract

Digital Payment emergesimportant rolein every individual life. Dueto reduced
cost aswellaslow risk coverage and time saving characteristics and increases
the safety and convenienceand user friendly, it has become part and parcel for
making payment towards any product andservices. This paper considersthe
payment pattern of working women in Bangal ore city. Thestudy analyzesthe
digital payment interface among the working women which concentrateson
gettingthei nformationrel atedtoknowthepreferenceof digital payment over cash
transaction and whichisthe highly convenient means of transaction asper women.
Theintention of the study isto provide constructive suggestionsand recommen-
dationsto upgradethedigital payment usage. Study even concentrates on know-
ing the choice of payment duringCOV 1D-19.

Keywords: Digital Payment, M odes of Payment, Convenience.
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I ntroduction

“Cash Less’ istheone of theinitiativestakenin“Digital India” by our prime
MinisterNarendraModi in 2015 to enhancethe peopl e to make use of cashless,
seaml ess, fast, andconvenient mode of e-payment with aview to convert India
into digitally empowered country. Cash on delivery isvery risky and not so
convenient to make payment compare to e-paymente specially working women
not possibleto carry much cash with them.Hence, digital payment enhancesthe
peopl e gaining more beneficial to makefaster, convenient, and secured mode of
payment.

Theterm"digital payment" refersto atype of payment that isdoneviadigital
methods. To transfer and receive money, both the payer and the payee employ
digital ways. Becauseit decreasesthe cost of delivering financial servicesto
consumers and promotes the safety and convenience of utilizing savings,
payments, shopping, and insurance products, digital paymentshave emerged as
akey instrument for increasing financia inclusion.

Coming to the different modes of payment, we can specify as cash transaction
and virtuatransactionsi.e., digital payment. Digital paymentsincludeapplications
like Googl e pay, Paytm, PhonePe, BHIM, Internet Banking and ATM.

The concept of working women in this paper which includes awoman who
earnssalary, wages or any other income through regular employment working
as self-employed, salaried, professionals etc., either in government sector or
private sector who isdistinct from house wife.

LiteratureReview

KrishnaReddy and Sudhir Reddy(2016) in their research they highlighted that
people areaccepting digital payments options asit hel psin ease of payment
within just press of Button and also safety and security of transaction by
encrypted by banking system.

Shamsher Singh (2017) inthejourna titled * Study of Consumer Perception of
DigitalPayment Mode” has highlighted how customer perceptions of digital
payment have alargeand positiveinfluenceon digital payment up take. According
totheANOVA test, thereisalso no significant differencein customer assessment
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depending on demographic characteristics. Such includethe patients' gender,
age, occupation, and annual income. In hisresearch, however, education was
proven to have a substantial impact on digital payment uptake.

Gragand Panchal (2017) in article discussed about the
prosandconsofcashlesseconomy. Their study concluded that people are
favorable towards the acceptance of digital paymentsasit would helpin
ease of payments and hazel free transactions and it helpsto fight against
illega activities

Shamsher Singh and Ravish Rana (2017) intheir research paper expressed that
internet has changed the world and to add to this change smart phone penetration
inIndiahas alsogained | ots of importance. Dueto which digital paymentsare
al so becoming more popul aramongthis generation.

K. SumaVally, K. HemaDivya, and etall., (2018) titled “ AStudy on Digital
Paymentsinlndiawith Perspective of Consumer’sAdoption”. Theauthor of this
paper explains howthe shift to digital paymentsimprovesthe country's economy
by providing moretransparencyin transactions. The report examined the extent
of acceptance of digital payments like asdigital wallets, UPI, and BHIM
applicationsto ensure seamlessdigital switchover payments by clients.

PriyankaPhilip(2020):in their article expressed their view that internet banking
isgainingisimportancein thisdigital era. So Banks should focus on creating
efficient operations and toreduce transaction costs so it hel psthem to build
good customer relation with their depositors and to retain them for longer
period.

Statement of the problem

Digital payment hasimposed a new transaction system in the banking sector,
such as googl e pay, phone pay, and so on. Meanwhile, the element of risk present
in cashlesstransactionsisthe keyareaof concernin accessing these services. In
light of the above research gap, this study hel ps toknow the most convenient
modefor risk-freetransactions, aswell as accessibility and factorinfluencefor
making digital payments, and the study focuses on upgrading thedigital payment
platform, which helpsfor risk-free and ease of doing digital transactions.

o5 I



S Vol. XX11 (Special I ssue) | SSN-2320-2025

Objectiveof the Sudy

1. To determineif working women are aware of digital payment options.
2. Toinvestigate the most convenient digital payment method.

3. Toidentify the factorsthat impacts the adoption of digital payment.

4. Tolearn about the digital payment optionsavailable.

5. To study the associated risks and security threats.

Scope of the Study

Digital transactionshavelargely replacedcash-on-delivery intoday's world.
Infact,in theemerging corporate environment, digital paymentsare most conve-
nient and faster mode of transaction. Most people do not have much timeto
make direct payments, especially workingwomen whoarejugglingfamily and
work. Thisstudy can alsobe used to learn about the payment patterns of men.The
scope of thisresearchislimited to the city of Bangalore.

Resear ch M ethodology

Thisstudy ismainly empirical in nature. Analysisof primary and secondary data
combinedwith researcher’ sknowledge and taught towardsdigital Paymentshas
given asolid base for descriptive analysis. Datawas mainly collected from 66
respondents using questionnairetechnique.

Sour ces of Data Collection Tools

Primary Data: Itrefersto original andfirsthanddata.For thestudy datawas mainly
collected from working women'’s of various professions. Datamainly collected
using questionnairetechnique

Secondary Data: It refersto the second hand data. For the study secondary
data has been collected from books, journals, articles, newspapers and online
Stes.

Samplesize: Thetotal sample sizeis66 working women.

Sampling technique: For the Study non probability sampling techniqueis used,
where convenience sampling is used. Researcher has collected the datafrom
working women who were conveniently avail ableto collect the Data.

S
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Techniquesfor Analyzing Data
Dataanalysisiscarriedout using graphs, tables, and percentileanalysis.
Limitation of the Sudy

Thefindings are based on data gathered from working women. Dueto time
constraint the study was restricted to Bangal ore City.

Demographic Profile

TABLEZ1: ShowingAgeof the Respondents

Age Frequency Percentage
20-30 32 48.48%
31-40 20 30.30%
41-50 10 15.15%
51& above 4 6.06%

Inference: From the abovetablein can beinferred that majority of respondent’s
belong to theage group of 20 to 40 yearsi.e around 78% and reaming respon-
dents bel ong to the age group of above 41years.

TABL E2: Showing Education of the Respondents.

Education Frequency Percentage
PUC 1 1.51%
Graduation 12 18.18%
PostGraduation 53 80.30%

Inference: From the abovetableit can beinterpreted that 98% of respondents
arewell educated asthey havetheir degree or master degree. One responded
has completed PUC.

o7 I
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TABL E3: Showing Employment Sector of the Respondents

Sector Frequency Percentage
Private 56 84.84%
Public 8 12.12%
SelfEmployed 2 3.03%

Inference: From the abovetableit can be viewed that majority of respondents
i.e 84.84% amongworking women are working in private sector and 12.12%
are working in Public sector and only2respondentsi.e. 3.03%amongthe
totalworkingwomenare self-employed.

TABL E4: Showing Profession of the Respondents

Profession Frequency Percentage
/Academician 36 54.54%
Banking Sector 6 9.09%

I TSector 4 6.06%
Other Sector 20 30.30%

I nfer ence: From the above table itcan depicted that 54.54% of respondents
are academiciansand 9.09% are working in Banking Sector, 6.06% are work-
inginIT sector. But around 30.30%among thetotal workingwomenisworking
various other sectors.

TABL E4: Showing IncomeLevel of the Respondents

Income Frequency Percentage
Upto1,00,000 15 22.72%
1,00,001-2,50,000 19 28.78%
2,50,001-5,00,000 20 30.30%
Aboves,00,000 12 18.18%
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Inference: From the aboveit can be concluded that 22.72% of total working
women under our research hasincomelevel lessthan 1,00,000 and 28.78% of
them have their income around2,50,000per annum and 48% of women’s under
our hasincome morethan 2,50,000 per annum.

Tableand Graph 5: ShowingAwarenesson Digital Payments

Awareness of Frequencies |Percentage
Digital Payment

Yes 65 98.48%
No 1 1.51%

AwarenessonDigitalPayments

1

B Yes

u [\

Inference: From the above table and graph it can be concluded that all most all
the respondents under our research have awareness on Digital payments system
i.e. 98.48% and only 1 respondents do not have awareness of digital payments
and that could be due to lack of education.

Table and Graph 6: Showing Usage Digital Payments Among of the Respon-

dents.
Usage of Frequencies Percentage
Digital Payment
Yes 62 93.93%
No 4 6.06%

oo
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Usage of Digital Payment

YesN

Inference: From the above table and graph it can be inferred that 93.93%
among total workingwomen under our study usethedigital paymentsfrequently
and only small percentage of people around 6.06% are not using digital pay-
ments.

Table and Graph7: Showing Convenient Mode of Payment Options For Users

Convenient Mode Frequencies Per centage
of Payment Options

Phone Pay 19 28.78%
Google Pay 24 36.36%
Bhim UPI 2 3.03%
Card-Debit and Credit 6 9.09%
Cash 6 9.09%
Internet Banking 6 9.09%

Pay tm 3 4.54%
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Convenient Mode of Payment

30 24
19
25

20

1 Frequencies

Inference: From the above table and graph it can be interpreted majority of
respondents around 65% prefer Phone Pay and Google Pay as convenient mode
of payment. Around 9% of total respondents each prefer card payment and
cash astheir convenient mode of payment. 4.54% of respondents prefer Paytm
astheir convenient mode of payment.

Tableand Graph8: Showing Time Saving Payment Optionsfor Users

TimeSaving Frequencies Percentage
PhonePay 22 33.33%
GooglePay 33 50%
BhimUPI 2 3.03%
InternetBanking 3 4.54%
Paytm 3 4.54%
ATM 3 4.54%
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Time Saving Digital Payments Options

B PhonePay

. GooglePayBhim
¥ UPlinternet

. BankingPaytm
|
w ATM

I nference: From the above table and graph it can be analyzed that 50% of
respondents haveagreed the Googl e pay and phone pay are most preferred and
time saving payment system for allkinds of payments. Least percentage among
total respondents have agreed that Internet Banking and Paytmal soone the pay-

ment option for time savings

Tableand Graph9: Showing Discountsand Offers Given Various Digital Pay-

mentsApplications.

Discounts Frequencies Percentage
ATM 2 3.03%
BHIM 1 1.51%
GooglePay 27 40.9.%
InternetBanking 1 1515
Paytm 16 24.24%
Phonepay 19 28.78%
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Payment Applications which gives
Discounts

nATM

21
'/ -
1
| BHIM
-
‘ \ W Google Pay

Internet Banking
1

Inference: From the abovetable and graphsit can be known that27% and21%
of total respondents have expressed that Google pay and Phone pay are the
digital payment companywhich gives highest offers and discounts.24.24% of
the respondents have agreed that even paytm gives|ot of offersand discounts.
Tableand Graph 10: Showing LessRisk Involved Digital PaymentsApplica
tions

Risk Frequencies Percentage
ATM 6 9.09%
BHIM 3 4.54%
GooglePay 20 30.30%
InternetBanking 9 13.63%
Paytm 15 22.72%
Phonepay 13 19.67%

Less Risky Payment Application

20
10 | A H ‘ .
N NS & A
& Q;b\ Q® &_\o 3

™ Frequencies
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I nference: From the above table and graph it can be interpreted that 30.30%
of total respondentssaysthat Google pay islessrisky and 19.67% of respondents
have agreed that phonelessriskywhen compared to other application. Soit can
concluded that Google Pay and phone pay are less risky and more transparent
application

Tableand Graph11: Showing Easeof Paymentsin Digital PaymentsApplications

Ease of Payment Frequencies Percentage
for Purchases

StronglyAgree 31 46.96%
Agree 28 42.42%
Neutral 5 7.50%
Disagree 1 1.50%
StronglyDisagree 1 1.50%

Ease of Payment optiom for Purchases

StronglyDisagree ]

Disagree "

Neutral - B Frequencies
Agree -

Inference: From the above table and graph it can be inferred that around 88%
of total respondents among the working women have agreed that Digital pay-
ments has eased the methodof making payment to various purchases andithas
become most convenient mode of payment for investor and only 1 respondent
has disagreed that digital payment isnot the easy method of making payment
thisdueto lack of awareness, usage and literacy.

S
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Table and Graph 12: SHOWING IMPACT OF COVID-19 IN DIGITAL
PAYMENTSAPPLICATONS

Covid-19Impact Frequencies Percentage
Yes 60 90.90%
No 3.03%
Maybe 7 6.06%

Covid Has Increased the Usage of
Digital Payments

M Yes

m No

Maybe

Inference: From the table and graph it can be clearly seen that 90.09% of
respondents among the total working women has clearly agreed that Covid-19
has significantly impacted the usage of digital payments across the country.
Because of contactlesstransactions digital payment gained lots of importance
and now has become popular payment optionsto each individual.
Tablel3: Showing Suggestion by Respondentsin Digital PaymentsApplications

Suggestion Frequencies Percentage
ImprovedSecurity 17 25.75%
EnhancedM essage 10 15.15%
Offersanddiscounts 20 30.30%
RewardsandCashBack 19 28.78%
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I nference: From the abovetable and graph it can beinferred that 25.75% of
respondents have suggested security system in terms end to end encryption of
customer data needs to be done properly by the Digital payments company.
15.15% of respondents have suggested that enhanced message system should
improvefor better security of digital payments and 30.30% of respondents says
offers and discounts, rewards, cash backs should be given by the company to
enhance the customer relationship and a so maintain themin long run.

Hol: Thereissignificant relationship between the age of respondents and usage

of digital payments
Do you use Digital Payment? Total
No Yes

Age 20-30yrs 1 29 30

31-40yrs 0 16 16

41-50yrs 3 7 10

51yrsandabove 0 4 4
Totd 4 56 60
Chi-SquareTests

AsymptoticSi
gnificance
Vaue |df |(2-sided)
PearsonChi-Square 10.714 3 |0.013
a

LikelihoodRatio 8.406 3 |0.038
Linear-by-LinearAssociation 2.312 1 [0.128
NofValid Cases 60
a 5 cdls (625%) have expected
countlessthan5.Theminimumexpectedco
unt
is.27.
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From theAbove chi-squaretest, the p-valueis 10.714aand significance value
is0.013 which isabove the 0.05 5%stated that there is no rel ationship between
age and usage of digital payments hence hypothesisisaccepted.

Findings

1. Mgority of respondents belong to the age group of 20-30 and 31 to 40
yearsi.e. together around 78%.

2. 80.30% of respondentstaken for study have compl eted their Post-Gradu-
ation.

3. Most of Respondentsin our Study are employed at private sector i.e.

84.84%.

4.  54.54% of working women are academicians working at various col-
leges.

5.  Allmost all therespondent'si.e. 98.48% of them were aware of Digital
payments.

6.  93.93% of respondentsare using digital paymentsand remaining 6.06%
arenot using digital payments.

7. Itisidentified that phone pay and Google Pay are most convenient mode
of makingpayments.

8.  Around 50% of respondents have agreed that Google pay istime saving
and 33.33% have agreed that phone pay istime savings.

9.  28.78% of respondents have agreed that phone pay gives|lotsof rewards
and offers.24.24% of respondents have expressed that payment isgiving
them morereward pointsand cash backs and 40.9% of respondentsamong
the total working women have agreed even google pay isgiving lots of
offersand rewards.

10. 30.30% of respondents has agreed that Google pay islessrisky for online
payment when compared to internet Banking asthe transaction settle-
ment happensin realtime.

11. 46.96% of respondents strongly agreed that digital payments are very
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convenient and easy mode of making any payment. Only 1.50% of total
respondents among working women has disagreed that online payment is
not convenient. Majority of respondent’si.e.90.90% has strongly agreed
that covid-19 hasimpacted on usage of digital paymentssignificantly due
to contactless transaction.

Suggestions

Lots of cashback and rewards should be given by digital payments company.
Digital Payments companies should takeimmediate actions against transaction
which struck in payment gateways. Digital Literacy should beimproved among
the people in the society Statement of accounts or summary of transactions
should be made availableto users on day today basis, monthly basis, and yearly
basis. Dependencyon cash can bereducedby promoting digital payments system
in the country. Government should focus on building proper network and
infrastructurein rural areato promotedigital payments. Privacy and security
concernsisamajor draw back of digital payments so companies should develop
proper technology to protect the transactions.

Conclusion

Aswe aredealing with various modesof digital payment, Google pay isused by
majority of working women and itis convenient also. 98% of therecipientsaware
of Digital Payment interface. The scopefor Digital Payment rapidly increased
during COVID-19. Asper of study Google Pay isbest convenient, faster and
easy mode of payment,which reduces cost, timeand provides ecured transaction.
The brand loyalty has|ess scope for choosing them ode of payment. People
even after having high security aert system, they sensethat security hasto been
hanced and improved. To conclude, the paper highlighted that the Digital mode
of Payment iseasy to use and one of the convenient means of payment because
of its speedy transactions can be done.
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Abstract

Bankingisthelifeblood of trade, commerce, industry and ssimilarly numerousextents
of people'sdaily life. With advent of internet technology in the banking industry
which necessitated toimplement the gpplicationslikedigitd banking, downszingthe
cost and multiformity etc. Online bankingisaninnovativekind of dataprocessing
system that requirestheingeniousresources of the online servicesto empower the
customersto impact the economic actionsin thevirtua world. However, Indian
millennials contribution to the national economy isof greater significance and
acceptanceto internet technology will adopt the step of expansion of the banking
sector inthe nation. This paper concentrates mainly on thefollowing aspects, to
determine characteriti csaffecting and impacting the undertaking of internet banking,
to analyze the expectations of the millennia swith regardsto the security aspect of
using Internet Banking and to examine the associ ation between socio-economic
variable and perspectivetowards acceptance of onlinebanking. Thisstudy throws
light onthe perception and behavior of theinternet banking userstowardsadoption
of thedigital banking and a so attitude towards usage of technol ogy.
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K eywor ds: Internet banking, customer attitude, technology acceptance, millennids.
Introduction

Banking atmospherehas experienced incredible changesdueto theinfusion of sate-
of-the-art exercise like e-banking worldwidewherein thereis no debarment even
for India. Contribution to e-banking has emerged in the period of 1990s when
Globalization hit the economy of India. In the direction of contrivance several
approvalsaccel erated by the boardsin assembling the association with thereforms
of banking, whichleadsto emphasizing of application of digital practicesinvolvement
by the Government of India.

Thecurrent expandonshave created atotaly new provision and backgroundfacilities.
Expertise knowledge has reformed the characteristics of marketing facilities of
banking. Notable changesin the present scenario of banking industry has moved
from traditional -styled activities of banking to self-supporting service of banking.
Thereforee-bankingisanew kind of financia service support system which made
use of cyberspace, telecommunication in operation of banking sector. E-banking
hasplayed asgnificant rolein throughout theworld which leadsto effective utilization
of servicewithout mgor intervention of human activities.

Millenniass, arethosewho born between 1980 and 2000 and fall between 17 and
37, formnearly mgority of theres dentsin Indiaand account for most of theworking-
agepopulation. Thissector hasbecomeactud imperativeto dl areasof theeconomy,
particularly banking and finance. Therefore, consderatetheir needsiskey for Indias
financid indtitutionsmeanwhileit helpsbuild eternd relationshipswith millennids.
Maintaining astrong associ ation with millennials primarily would be beneficial to
banksin Indiasincethey would eventually progressto redeemabl e and making
greater investments.

In scenario of developingworld likeIndiait isvery important for the bankersand
the marketersto act smarter and quicker in attracting the customersby giving the
effective servicesthan the competitors. Therefore, whichisindispensabletoward
recogni zing the necessitiesthe users of e-banking. Subsequently discovering users

expectation, satisfactory actionswould be considered to safeguard the customer
fulfillment. Online banking answers mgority of theseissues. Additiondly, asthe
amount of usersof online banking are growing over therecent years, itisvita to
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understand the characteristic and customer perception about various services of the
banks. Thiswill enable the banking establishmentsto improvethe excellence of
facilitieswhichwill lead to customer gratification and affordability of the banks.

Therefore, thispaper concentratesto provideknowledgeto banking service providers
intheareaof intention and attitudeof internet banking usersby andyzing thefollowing
factorslike, security, safety, technol ogy, ease of applicability, usage of servicesand
eagernessto adapt changesin the growing technol ogy by satisfying the customers
demands.

Review of Literature

Dr. O.M. Ashtankar, Betsey Abraham,(2020) Consumer Acceptance of Online
BankinginMumbai Region.

Inthispaper the researcher highlighted the kinds of e-banking facility adopted by
theindividualsin areaof Mumbai and carried out primary data collection method.
Theresearcher found that education of the respondents have more effect in the
practice of internet banking. The paper hasnot explored therisk factor whichisof
great theessentiad e ement moving theundertaking of e-banking.

Bomil Suh, Ingoo Han (2002), Effect of trust on customer acceptance of Internet
banking, Electronic Commerce Research and Applications 247-263.

Thispaper concentrated ononly onefactor trust for their analysisontaking of internet
banking. The researcher composed 845 cases on theWeb in theregionsof Korea
forandyss. It wasoriginatethat trust had amost straight upshot on auser’sbehavior
beside apparent ease of applicability inthe eraof technology. The paper did not
focused on the other beliefsand precedents of thetrust.

ThilinaDK, BandaraB.S.S.U.(2021), Factorsinfluencing millennid s-adoption on
internet banking, propositionsthrough refined UTAUT2.

Thispaper highlighted the study of millennia s attitude toward the hypothetical
basis of the extension to theory ofunified acceptance and application of
technol ogy. The study was conducted ontheregion of Sri Lankafor investigating
the aspects which hasimpact the implementation of e-banking. The paper has
not absorbed on therisk aspectsfor the implementation of internet banking
among millennids.
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Objectivesof thestudy

1.  Toidentifytherisk aspectsaffecting theacceptance of internet banking among
millennids

2.  Todeterminethe characteristics affecting and impacting the undertaking of
internet banking amongthemillennids.

3.  To examine the association between the socio-economic variable and
prespectivestowards acceptance of online Banking.

4.  Tounderstand the expectations of consumerswith regardsto the security
aspect of using Internet Banking.

M ethodology
Hypothesis:

For the purpose of examining the attitude of consumerstowards acceptance of
internet banking with reference to millennials, the following hypotheses were
developed that werefurther tested.

Hypothesis1:

HOL1: There doesnot exist conclusive rel ationship between gender and factors of
education among the customersof Internet banking.

H11: Thereexist aconclusiverdationship between gender and factors of education
among the customersof e-banking.

Hypothesis2:

HO2: Theredoesnot exist conclusive rel ationship between gender and occupation
of customersof e-banking.

H12: There exist a conclusive relationship between gender and occupation of
customersof e-banking.

Hypothesis3:

HO3: There doesnot exist conclusiverel ationship between security and distinguish
applicability of e-banking.



S Vol. XX11 (Special I ssue) | SSN-2320-2025

H13: Thereexist acond us verd ationship between security and ditinguish gpplicability
of e-banking.

Theresearch hypothesiswasbased on following questions:

Doesthesecurity have any associ ation on the di stingui sh applicability of e-banking?
if yes, then how s0?

M easur esand methods of data analysis

A sdf-administered survey inquiry form was chosen asthemodefor datacollection.
Respondentswere enquired to specify their views on the measures of actual use,
awareness, security, knowledgeof internet, cost and timesavings, behaviord intention
to use, attitude towards using and its adoption. In addition, respondents provided
evidenceontheir observationsof the extent to which aidsand acquaintance used by
them to ensure about the Internet security when they proceed additiona penetrating
particular and pecuniary information.

Simplerandom sampling technique, keeping inmind theeffective coverageand low
cost, remained to sel ect the respondentsfor the study. Bangal oreistherenowned
multicultural city whereinitisfound avaried cluster of individualsassociation to
different topographical parts, proceeds, education, religion, age, occupation.
Therefore, it was measured that metropolitan city can accurately characterizesthe
market of India 100internet bank userswereidentified to congtitutethesamplesize
by simplerandom sampling technique. The age of respondentswasbetween 17-37
yearsand all are educated. The analysiswas made on the data collected and the
hypothesesweretested against them.

With the exclusion of the demographic appearances, respondents answered to
itemsona5-point Likert-scale extending from ‘ strongly disagree’ = 1to‘ strongly
agree’ =5.

Satistical Analysis

The 100 internet banking users of different civic sector and secluded bankswere
designated through s mplerandom sampling techniqueweregiven 100 questionnaires
based onrel evant questions regarding to know their attitude towardsthe usage and
their rdiability oninternet banking.



| SSN-2320-2025 Vol. XX11 (Special Issue) S

Theseresponseswere subj ected to the chi-square test.
Result and observation
Chi-squaretest

HOL: Theredoesnot exist conclusivere ationship between gender and factors of
education among the customersof Internet banking.

Gender Factors of education among users of e-banking
PG
Under 11th or
Graduation and Total
10th std 12th std
above
Male 5 9 32 15 61
Female 4 5 9 21 39
Total 100

Statigticad Significanceleve =0.05

Statistical hypothesisor Chi-squaretest of association=7.92
Parametric quantity =3

Statistical likelihood = 0.0476

Hence, chi-squarevaueislesser than thestatistical significancelevel whichleadsto
reject thenull hypothesi s becausethere exists aconnotation between Gender and
Educationa framework of e-banking users

HO2: Theredoesnot exist conclusive rel ationship between gender and occupation
of customersof e-banking.

Gender Factors of education among users of e-banking

Pupil Salaried Housewife Unemployed Total
Male 6 32 10 15 63
Female 5 12 9 11 37
Total 100
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Chi squaretest

Statisticad Significancelevel =0.05

Statistical hypothesisor Chi-squaretest of association=5.12
Parametric quantity =3

Statistical likelihood =0.1629

Hence, chi-squarevauein morethan the statistical significancelevel whichleadsto
acceptanceto null hypothes s because there existsano connotation between Gender
and occupation of usersof e-banking.

HO3: There doesnot exist conclusiverel ationship between security and distinguish
gpplicability of e-banking.

Analysis

67% of respondentsagreed that thereisaoptimisticinfluence on the security and
apparent practicaity of internet banking. Theresultssupport dternative hypothesis
made regarding the positiverel ationship between security and perceived usefulness.

Chi-sguaretest

Statisticd sgnificance: 0.05

Statistica hypothesisor Chi-squaretest of association=83.0298
Parametric quantity=16

Statistical likelihood = 26.296

Onthe basisof the chi-square val ue has been found to be 26.296 comparing this
value with chi-square tabulated value 16 degree of freedom (at 0.05 level of
significance), it isseen asthe cal culated va ueis more than the tabul ated va ue.
Findings

Educational contextual theaters avital part in usage of e-banking facility. By
ascerta ning the practice gppropriateto e-banking surgesincluding intensfication up
oncriterionindividuds.

»  Fromtheanaysisitisobserved that category of malewhoseeducationfals
under 10th std doesnot havetheeffectiveknowledgeintermsof usageof thee-
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banking while the femal e category respondents with the equal amount of
education have better knowledge as compared to males. Whereasindividuas
having qualification of class 11th and 12th std knowsthebetter applicationin
termsof usage of e-bankingfacility whichis60%intermsof maeand 13%for
femde. Itisd sofound that thema e graduateshave better amount of knowledge
intheusageof internet banking servicesas compared to femal e graduates.

» Itisfound that 43% of active users of e-banking facility in the region of
Bangdore.

»  Overdl amount of internet banking usageiscomparatively higher in case of
mal e respondentswhich amountsto 66.6% and femaleis of 33.33%.

»  Withregardsto usageof e-banking facilitiesthereexist aspodtive association
between Gender and Educational framework but there exist as negative
associ ation between Gender and occupation of e-banking users.

»  Itisfoundthat theintheregion of Bangal orethereishigher amount of usage
of e-banking applications are Paytm and Axis MobileApp for transfer of
money ascompared to the other e-banking applications.

»  Respondentsreveded that their anxietiestowards usage of e-banking facility
were stated asinsecurity condition discernment, functiond intricacy, socio-
economic element.

»  Thegtuationadlegedthat complex atitudein thedirection of Cybergpaceamounts
to advanced intent in thedirection of e-Banking. The Purposewith regardsto
e-Bankingiscomputed by applying the ensuing paradigm. Respondentsof e-
banking have showed their mixture of opinion towardsoperation of e-banking
savices. 37.4% of them havenot employed the gpplication of e-banking services
intheir day-to-day activitiesin contrast to 35.3% users. It isalso found that
26.7% arenot definitein thee-banking service usage.

»  Younger phasecluster have more promising attitudein thedirection of online
banking as compared to age old generation and respondents of productive
sector of income have added reasonabl e point of view towards application
and operation of e-banking than the respondents of lower productive sector
of income.
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Summary and conclusion

Internet banking paystrendy growing competencein the processof bankingin addition
tolaying down more accessi bility to usersof e-banking. The miscongtructionswith
regard to e-banking likeinsecurity condition discernment, functiona intricacy, socio-
economic element etc. are approxi mately influencesthe moves of convention of
users of e-banking. The application of e-banking serviceisconstrained at most
preiminary servicesstepsliketransfer of money, payment of bills& shoppingonline
etc. Consequently, this prerequisite pertaining to growing responsi veness amongst
the users as good as numerousfacilities and inspiring each-other to put together
quiteafew facilitiesinthat place perhapsreserved respectively by financid concerns
and executive deci s on makersdirected towards confirm optima adoption of facilities.
To set up theinterest especially online banking utilization amount instantaneously
relationd toknowledge& contrariwisere ated to generation of theusers. Theoutcome
theanaysisadditiondly beneficia within conniving suitability. Theresultsof thisstudy
will aso be beneficial in conniving suitable promotional division plan of action
cong dering establishment of aforesaid operation.
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Abstract

FinTechisaterm that standsfor "financia technology," whichincorporates"financid
sarvices' andinformationtechnology intoasingleterm. Thefinancid servicesindudtryis
being profoundly impacted by the rise of digital technology. It is possible that
Fintechmay haveasignificant impact onthefinancia servicesbusinessby reducing
costsandimproving servicelevels. A tota of around 2,500 fintech businesseshave
recei ved morethan$50billionin fundingsince2010.Innovativefinancia technology
(Fintech)ischanging the way that people managetheir financial assets. FinTech
companiesin Indiatodaynumberover 1200,andthisnumber issteadilyrising.

Keywor ds. Fintech,SME (Small and medium-sized enterprises), payment methods,
businessmodd.

Introduction

Fnancid technology (FinTech) isan abbreviaiontha gandsfor "financa technology,”
acombination of terms"financia services' and "information technology.” Accessed
September8,2016,Dictionary.com. Academic and commercia sourcescharacterise
Fin Techinanumber of ways. FinTechisaterm used to describefinancia services
and productsthat are both innovative and customised (LLP, 2015). In FinTech,
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digital technology isused toempower, innovate and disrupt thefinancial services
sector (LLP, 2015). When aCiti group precursor programmewas|aunched inthe
early1990s, the term Fin Tech was coined (Hochste in, 2016). Since 2014, it's
gotten alot of interest infieldsincluding new busi ness models. (Google, 2016).
Digitizationishavingaconsderableinfluenceonthefinancia servicesbusiness. As
amaorfactor,financialgoods arevirtudly entirely dependent oninformation. Like
automotive purchases, payment transactions or credit contracts are non-tangible
and do not have anyphysical components. Some argue that most procedures,
including online payment or stock trading, are donevirtualy entirely without any
physical link, savefor speciaised physicainteractions, such ascustomer assistance.
In the wake of recent technological advances, newbusiness models (e.g.,
roboadvisors) and players are entering thefinancial services sector asaresult of
digitaization, whichisn't smply about automating procedures (e.g., Apple). AnIT-
driven revolution, known as"fintech,” isreferred to as "fintech.” 2012. (Alt &
Puschmann,2012).

Not just financia organi sations have adapted to technol ogical developments. From
digitall oansandmobil estock servi cestoe-commerce payment networks and digital
currency exchanges, wholeindustries are built around digital financial access.
(Walchek, 2015).

Asaresult of thelnternet'sinfluence on financia marketsintheearly '90s, theterm
"e-finance’ refersto any kind of financia servicethat isprovided through theinternet
or theWorld Wide Web. Digital banking hasforced banksto shrink and decrease
thenumber of physica locations (Nielsen, 2002). Fintechinnovation's competitive
and collaborativedynamicsare best understood by first examining theecosystemin
whichit exists. Fintech devel opment needsawe I-functioning symbiotic ecosystem.
(Diemers, Lamaa, Salamat, & Steffens, 2015).

Since 2010, accordingto arecent A ccenture (2016a) estimate, over $50billion hasbeen
investedinabout 2,500 fintech bus nesses, with thesefintechsinfluencinghow customers
save, save, borrow, invest, transfer, spend, and preserve money. Payment, wealth
management, crowd funding, lending, capital markets, andinsuranceservicesarejust
afew of thesix fintech bus nessmodd sthet anincreasing number of fintech organisations
have embraced. The value propositions for each business mode, its operational
methods, and the most not abl efintech bus nessesare summarised here.. (Lee,2018).
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Traditiona financia serviceshave undergoneasignificant transformation asare
sult of innovation and technol ogy. More than 12,000 start-ups have emerged
throughout theworld,with alargeworldwideinvestment of USD 19billioninthe
fintech areain 2015. These entrepreneurs are using cutting-edge technol ogy to
provide smooth and creative financial servicesto both banked and unbanked
people. By 2020, theworl dwidefintech software andservicesbusinessis predi cted
to expand to USD 45 billion, withacompounded annua growth rate of 7.1percent
(NASSCOM,2021).

During the previousfiveyears, Indias FinTech sector has had afinancial boom,
with capital increasing at a CAGR of 98%. There are already more than 1200
active FinTech companiesin India, and thisnumber isexpected to climb. India
now boaststhe second-largest financia ecosystemintheworld, with 2,565 active
businessescomparedtoonly 737in 2014. Mogt of Indiasfintech firmsareinvol ved
in lending, wealth management, personal finance, insurance, and regulatory
technology, among other things (Ashwini, 2021). Payment processing (34 percent),
banking (32 percent), and trading, open and private markets (32percent) make
up the Indian FinTech business (12 percent). Andhra Pradesh, aneighbouring
state, has developed Fintech Valley to promote the interests of the industry
(Shrivastava,2021). Visakhapatnam isbeing transformed into aFinTech valley by
thegovernment of AndhraPradesh,which asastakeinthearea(Shrivastava, 2021).

Thenumber of Fintech partnershipsinthe country has grown. During the second
quarter of 2019, Indiaand Chinainked 23 agreements each. Razor Pay, apayment
company acquired by Sequoiaand Ribbit Capita in Junefor USD 75 million, and
a digital insurance are two of the largest Indian Fintech acquisitions of
2019.By2023, Indian digital paymentswill account for 2.2 percent of the global
market and reach $12.4 trillionintotal transactions, according to aK PM G report
on Indian fintech startupsraised nearly $1.7 billioninthefirst half of 2020, more
than doubling the $726.6 million raised in the previousyear in theyear 2021, (Dr.
P. Rajeswari, 2021)

Financia ingtitutions, start-ups, the government, ventureinvestors, and regul ators
must al work together to establish acollaborative and unified environment. Open
banking, artificid intelligence, and block chain arethreeemerging financia services
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in Indiamay undergo aturning point asaresult of the following developments.
Accordingto ajoint research by KPMG in Indiaand NASSCOM 10000 Start-
ups.(NASSCOM,2021).

Literaturereview

Fintechisstill arelatively new phenomenon, thusthere arefew research onits
socid, legidative, technologica, and manageria elements. Thismakesit difficult
for financial institutionsto make well-informed judgments about technol ogy
investments (Lee,2018).

Following the Fintech Revolution, it ssemsasif new technology, reengineered and
new processes, and customer-friendly and val ue-adding goods and servicesare
being produced and deployed on acontinuous basis. The Fintech Revolution:
Andyzingthe ForcesDriving Innovation, Disruption, and Trandformationin Financid
Services (Gomber, 2018).

Globally, mobile payments are gaining acceptance as the number of cellular
connections continuesto grow. Despiteits sophistication, thisapplication should
not be underestimated, according to analysts, dueto the economic reasonsthat
have affected other financia servicesand technical applicationsinthe past. The
objective of these observations, which are intended to address the economic
aspects of mobile payments, isto establish arobust evaluative framework that
enablestheidentification of relevant stakehol dersand the application of theory in
the analysis of consumer, firm, business process, market, industrial, and
socialissues.(YorisA.Au,2008).

Thestudiesillustrate that an onlinefirm's perceived credibility isakey antecedent
toinvestor pleasure, and that perceived environmental security and operational
competence have aninfluence on trust creation.The conclusion shave significant
management ramifications (Balasubramanian & Prabhudev Konana, 2014).

In-depth assessment of technol ogy progress and its effects on the banking industry
isprovided. Evenwhilel T istypicaly credited with fuding anation'sstrong economic
devel opment, there are debates about itsrelativeimportanceto other variables.
Significant study conducted by the banking sector may help us better
grasptheramifications of technol ogy advancement in general. Bankingisunder the
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umbrellaof Depository and No depository Financia Institutions, whichisthe
industry withthe highest IT investment in terms of both hardware and software.
(BERGER, 2003).

Dueto technologica advancements, thefinandd servicesindustry hasseen sgnificant
changesin theway services are delivered. Both the customer interface and the
back-office processes are becoming faster and more connected asaresult of this
development. Thefocusof digitization hasrecently shifted from enhancing traditiona
jobddiverytooffering financid sector organi zationswith fundamentally new business
optionsand models. Undertheumbre laof digita finance, FinTech companiesand
innovativefinancia serviceprovidersprovideadiverserangeof new financid goods,
financid businesses, financid software, andcreativemethodsof communicatingwith
and engaging with customers (Gomber, FinTech and Digital Finance: Current
Research and Future Directions, 2017).

Inorder tolocate, extend, and monetize digital footprints, thefinancial technology
complex has created digital ecosystems. As part of the company's "know thy
(irrationa) customer™ approach, it employs behaviour aleconomicsand predictive
and yticsto speedup | oan gpprova sand track customer satisfaction. Itisnow possible
for governmentsto includemore"legibl€" citizens, and for globa financeto develop
new methodsof 'profiling' impoverished familiesaspotentid financial asset suppliers
asaresult of thedigital revolution (Gabor,2017).

The study of regulatory complianceis often aided by disruptive technol ogical
development, which thenleadsto change. New entrantsto thefinancial and digital
innovation arenamaybenefitfromourresearch,whichhaspractical implications. In
addition, we provide an updated assessment of the current regulatory problemsin
financia services, focusing on thefundamentd sourcesof disruption. Thegoal isto
help market participantsimprovethe refficiency and collaboration. Someof theissues
of over regulation may suggest amorelibera and moral approachtotheregulation
of financia markets(An agnostopoul os, 2018).

We examined non-functional components of consumer-oriented FinTech start-up
sarviceofferingsinlight of thefinancid industry'srisng relianceon FinTech start-ups.
To do this, we developed a category using a well-established categorization
devel opment technique. (Gimpel, 2018).
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Fintech entrepreneurs came up with fresh ideasto tackle old issues, took risks,
filled theinnovation gap in banks, and built solutionsthat best traditiona banksin
terms of customer experience. In the years to come, the rapid spread of cell
phonesincreased thisrise. Fintechsare attracting the attention of banks, who are
attempting to create or acquiretheir abilities. (Bharadwgj, 2020).

Asthenumber of financial technology bus nessesand startupsgrows, it'snot abig
surprise.Traditional financial institutions have had to adapt to meet the needs of
thetech-savvy millennia population by becoming moretechnologically aware,
which hasresulted in ashift in banking and financia possibilities. Technol ogy hasn't
only impacted financial organizations; it hasa so impacted many other industries.
Digital financial accessunderpinsavaried range of enterprises, fromdigital loans
and mobile stock servicesto e-commerce payment networksand, in particular,
digital currency exchanges. (In,2021)

Thefinancial servicesindustry has embraced digital technologies. Then came
convergenceinfinancia services, and now wehaveAl, ML, block chain, data-
driveningights, and analyti cs.Fintechi soneof thefastestgrowingindustrieswithinthe
larger banking and financial servicessector dueto several innovative start-ups.
Financein Indiaisrising faster than average. Customer transactionsand interactions
with payment partners have changed due tomobile wallets, smart devices, QR
codes, and near-field communication (NFC). AsIndiamovestowards acashless
economy, new players are entering the market such as mobile payment service
providers. Existing playersare also upgrading their business models. Between
2019 and 2023, Indiaisexpected to havethe highest increasein digital payments
transaction value, ahead of Chinaand the US. With over 560 million Indiansonline,
thelndian fintech sector isexpected to exceed $73 billion in transaction val ue next
year. (Rai & Jain,2019)

Objectives

1. Toidentifying the changesto be madein businessmodd.
2. Toanalyzethestrength of big traditiona playersin market.
3. Toknow theexisting opportunitiesfor SME in Fintech.
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Research M ethodology

Theresearcher used an exploratory research method and conducted areview of
literature gathered from different secondary sources such astheinternet, journals,
magazines, and priorstudy reports. It assistsusin understanding important topicsin
fintech that are pursued inglobal v/s India and feasibility studies assist usin
understanding themarket and marketingpotential.

Findingsand conclusion

Thefinanciad servicesindustry isfeding the effectsof digitization. Itispossiblethat
Fintech may haveasgnificant impacton thefinancia servicesbusinessby reducing
costsand improving serviceleves. Fintech businesses havereceived almost $50
billioninfunding since 2010. Financia technology (Fintech) isrevolutionising the
way peopl e save and spend their money.Inthe previoussix years, India's FinTech
industry hasseen aCAGR of 98 percent increaseincapital . FinTech companiesin
Indiatoday number over 1200, and thisnumber issteadilyrising. Digital payments
are anticipated to reach $12.4 trillion in worldwide value by 2025,with India
accountingfor 2.2% of that total. Indian fintech firmsraised about $1.7 billionin
thefirst haf of 2020, morethan doublewhat they raised in the same period previous
year. Open banking, artificia intelligence, and block chain arethreeemerging trends
that havethepotentia to transformthefinancid servicesbusinessinIndia, according
tothereport. Other financial servicesand technologica applicationsarelikeyto
facegmilar challengesinthe coming years. Bankingisthemost I T-intensive sector,

according totheratio of computer equipment and software to val ue contributed.

Theemphasisof digitization haschanged from increasing conventiona job delivery
to introducing fundamental ly new busi ness opportunitiesand model sfor financial

sectoror ganizations.Digital footprints are being mapped, grown, and monetized
by financid eco systemshuiilt by thefinancia technology complex (FTC). "Knowing
Your (Irrational) Consumer" combines behavioural economicsand predictive
analyticsto speed up loan application processing and monitor customer interaction.

For thefirsttime, thedigital revolution hasallowed the stateto broaden financial

inclusontoincludethe'legible and globa money, enabling it toidentify and help
the poorest househol ds. Within the banking and financia servicesindustry, Fintech
isoneof thefastest-growing businesses.Thevalue of transactionsin the Indian
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fintechindustry islikely to surpass$73 billion nextyesar, thanksto the country'sinternet
popul ation of over 560 million people. New businesses, such asmobile payment
service providers, arejoining the market as Indiaprogressestowards acashless
economy. Banksaretrying to devel op or acquire the capabilitiesthat fintechsare
demonstrating. Many of the same economic dynamicswill be at play asthey have
beeninthepast with other financia servicesand associ ated technol ogy applications.
Accordingtotheratio of computer equi pment and softwareto va ue added, banking
isthemost I T-intensiveindustry. Thefocusof digitization hasshifted from enhancing
traditiond task ddivery to offering fundamentaly new bus nessprospectsand models
for financia sector organizations. Fintech entrepreneurscame up with freshideasto
tackleoldissues, took risksand filled theinnovation ggpin banks, and built solutions
that beat traditional banksintermsof customer experience. Fintechsare attracting
theattention of banks, who areattempting to create or acquiretheirabilities. A more
liberal and ethica approachto financia regulation may be necessary inlight of the
chdlengesgenerated by overregulation. A number of crestivestart-upsinthebanking
andfinancid servicesindustry havefuel ed thegrowth of Fintech, whichisoneof the
fastest-growing businesses. New businesses, such as mobile payment service
providers, arejoining the marketas Indiaprogresses towardsa cashl ess economy.
Ariseindigital paymentstransaction valuethat outpacesthat of Chinaandthe
United Statesis predicted in Indiabetween 2019 and 2023. The Indian fintech
industry isexpected to reach $73 billion in transaction va ue next year, thanksto the
country's560 millioninternet users.
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Abstract

Asaresult of Indiaspast decisions, the serviceindustry hasbeen severely impacted.
Serviceshavegone up in price because of anew tax, which istermed the Goods
and ServicesTax (GST). FDI policy ruleshave been changed alotinindustrieslike
construction, broadcasting, transportation, insurance, and pensions. Indias service
industry makesalot of money, but only asmall amount of peoplework there. To
hel p both low- and middle-skilled jobsin the serviceindustry, morework isneeded
from both the government and businesses. The COVID-19infection and lockdown
have entirely wiped out theinterface that clientsmay access. Intimesof trouble, the
serviceindustry hasto be ableto keep going for along time. That'seven moretrue
because of the COVID darm. It may take awhilefor thisdivision to get back to
work. Thisalsotakesinto account how easy itisto runand how longitwill last. In
India, new rules have been put in place because of changes in the country's
macroeconomic policies. Many domain names haven't been regulated by the
government. Peoplewhowork in the serviceindustry make up themgority of Indias
economy and aregrowing thefastest. Peoplewho work therearethemost productive
and therate of growth isexpected to keep going quickly. Peoplewhowork for a
sarvicebusinesshavefound it very beneficia to use CRM softwareto keep track of
customer issues. These systems hel p businessesmake smart deci s onsabout how to
market and make their products. It is strongly recommended that peoplein the
industry usethese syssemswhen they arein charge of things.
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Introduction

Despitethefact that it isthelargest revenue-generating sector of the Indian economy;,
the Indian service industry is seldom highlighted. SME/MSME and Start-up
companiesincludethoseinthetravel and hospitdity, beauty and wel Iness, hedthcare,
finance, business, red estate, trangportation, and logisticsindustries, aswell asthose
intechnol ogy and communi cation. Whilesmpleaccessto contemporary innovation-
enabling agents has expedited the expans on of the serviceindustry, workersface
recurring difficultiesthat must be addressed as soon as possible. The government
incentivizesmillennialsto establishtheir own firmsrather thaninvest inthe service
sector and generatejobs, asthegraph of unemployment in Indiademonstrates. L et
uslook at afew of themost pressing concernsinthelndian serviceindustry. (Mitchell,
2022)

Domesticlegislation and traderestrictionson services:

DomesticrulesinIndiaregulating servicesand their operation arequitestringentin
comparisontothosein other nations. Indiahaslaunched Foreign Direct Investment,
however it hasramificationsfor the Indian service sector, astheproduct isreally
imported and not created in India. Thismanner, multinational corporationsprofit,
but no employment is created for the Indian popul ace. (Daowd, 2021)

Demonetisation and GST havecreated abacklog of transactions.

TheIndian serviceindustry has suffered abacklash following the government of
Indias historic moves. Asimplied by the name, the Taxes on goods and services
have gone up because of the GST, and those who are already strapped dueto the
negative effects of demonetisation arereluctant to pay much more. (Tang, 2021) As
aresult, service providersare scrambling to adapt to thenew way of doingthings. In
spiteof the GST'sintentionsto benefit the serviceindustry, itsimplementation was
hampered by alack of resources andinfrastructure. (Gong, 2021)

Relaxation of FDI restrictionsand divestment

Twenty-one sectors, including manufacturing and services, aswell aseighty-seven
FDI policy areas, have experienced changein thelast threeyears. Construction,
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broadcasting, retail mercantilism, transportation, insurance, and pensionshaveall
seen substantia revisionstotheir FDI policy restrictions. In particular, theNo more
Foreign Investment Promotion Boards (FIPBs). Thereisaneed to foreseeif greater
FDI liberalisationin serviceswill occur. Thereare areas, such as shipping, where
100 percent FDI hasbeen allowed sinceMay 2001, yet thereareno takers. There
isconsiderable possibility for privatisation of public sector undertakings (PSUS)
under the control of both the national and state governments. The government has
listed three PSUsin the services sector: Bhopal, Guwahati, and Bharatpur are dl
hometo theAsian Country Enterprise Devel opment Corporation (ITDC). However,
any withdrawa policy inthecaseof shipping should takeinto account theimportance
of developing India's own shipping fleet, as past experience evidencerevealsa
disncentivetointernationa cartedlsand monopoliesaswell asamoderating influence
on freight prices charged by foreign-flag shipping when national shipsare present.
(Mufioz-Hores, 2021) Asaresult, athorough classification of sectorsand enterprises
that provide servicesfrom which withdrawa isboth possibleand required might be
advantageous. (Wang, 2021)

Differencesin Market Participation

Thereare several obstaclesto tradefor countrieswith mercantilismastheir guiding
philosophy of trade policy. Prohibition of skilled service providersfrom enteringthe
United States without a state-issued license, purchase yank provisions, and a
restrictive shipping regimein the United Statesthat benefitsthe domestic shipping
sector by requiring at least 50% of government shipmentsto betransported by US-
registered shipsandrestricting their ability to enter the United Stateswithout astete-
issued license. Thesebarriersto trade should be addressed in theWTO and bilateral
negotiations (L e, 2020).

Employment in the Ser vice Sector

India's services industry accounts for a sizable portion of financial gain but a
comparably smdl portion of employment. Whilecertain services, such asinformation
technol ogy, areinextricably linked to ability, others, such astourism, generatejobs.
Additiond effortsarerequired to strengthen both low-skilled/semi-skilled employment
inthe servicesbusiness, aswell asskilled and quality jobs. Additionally, the Skill
Indiaconcept may be applied to jobsin the serviceindustry. (Ohlig, 2020)
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Consequencesof an Industry Driven by Per ception

Thesarvicesector usualy addressesthe abstract, rather than therecogni sable'product’
that servesasthebusinesssfoca point for assembly and exchange. Intangibleofferings
that foster client loyalty. Asaresult, itisahighly discernibleand inan image-driven
indudtry, itisessentid to maintain srongconsumer loyaty in order toremain competitive.
The COVID- 19 epidemic and lockdown have madethe client experienceinterface
outdated, relegating it to the computers. Manufacturing and trading may continueto
functionwith excessinventory, but theeffect on service sector businessesisswift. And
devadtating! All themoreso, inlight of the COVID dert, thisisadivisontha may teke
longer tohed thanit normally does. Given that alargenumber of servicesector firms
do not fit within the'critica products category! (Vishnu, 2020)

Individuas Centric and more defensel essin theface of an emergency

Becausetheserviceindustry reliesheavily on human capital, thelockout ishavinga
particularly negativeimpact on the sector'scompanies. Asaresult, thehedth crisshas
adirectimpact onthe service sector'semployment and customer traffic. Therésaso
an emphads son the company'slong-term stability, asthisindustry, which by definition
hasasteady workforce, might suffer ahugel oss of good human capital when disaster
drikes. Theservicebusi nessisfaced withindisputably unique degreesof endurance
needsat timesof difficulty. A well-thought-out strategy with Spedificattention tofinancid
adand perksthat isexplicitly rlated to thissection isessentid . (Gong, 2021)

Accessto advancementsmorequickly

Whenit comesto speculation, the servicesector isno different from themanufacturing
and exchange sectors. A falsenotion, especidly intoday’'seconomy, whichisstrongly
dependent upon innovation, individua upskilling and ahigh degree of frameworks
and cyclesthat must remainrelevant in theface of severe competition. Thelack of
resourcesin the service sector, compared to the manufacturing industry's need for
large expendituresin property and equi pment, has hampered the growth of many
enterprises. Duetothelack of an adequatereturn oninvestment that an assembly or
trade sector can guarantee, lenders, such as banksand budgetary organi sations, are
reluctant to offer advances. In recent years, theaimsand objectivesof theservice
industry have been overlooked and not given the proper respect that they need. The
serviceindustry must al so approach stages and budgetary associationsthat can
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quickly monitor gpprovalsfor their advance needs, even though manufacturing and
exchangedivision organisationsnormally benefit from speedier and easier credit
approvals. (Wang, 2021)

A basic servicelender hasavariety of difficultiessince the government does not
devote as much attention to its growth as it does to other industries. While the
serviceindustry isaforma source of employment in any society, our country lacks
theinfrastructure and resourcesrequired to create an environment conducivetois
bal anced between manufacturing, distribution, and service sector firms. (Le, 2020)

Literaturereview

In India, regulatory changes have been started in response to the shifting
macroeconomic policies. While success hasbeen made at thefederal level, state
governmentsmust augment it with comparable measures. Numerousdomainsremain
untouched from aregulatory standpoint. The coa sector hasthe potential tobea
sgnificant sector dueto theimportance of cod intheIndian setting. Additionaly, the
socid (health and educetion) and retail sectorsmerit consideration. Both contribute
sgnificantly to the Indian economy intermsof human capital creation and demand
generaion. Another goa intermsof competitionissimulating competitionin natura

monopoliesviapublic-private partnerships(PPPs). Thisisespecidly trueinindustries
such as railways and roadways. Negotiation and renegotiation of contracts
underpinning PPPsarecritical, asthey should be designed to maximise societal

benefit. Findly, itiscritica toestablish real independent regulators. (Singh, 2008)

Indias servicesindustry hasbeen particularly significant. Thisarticlediscussesthe
critical policy concernsconfronting Indiasservicesindustry. Thearticle beginsby
briefly discussing thecriticd roleof servicesin India's GDP devel opment, services
export growth, and economic openness; India's service exports by nation; and the
critical servicesfor India. Thereport then analyseskey policy concernsin detail
domestic policy, domestic regul ation, and market access. (Sathish, 2010)

Aslndiashbiggest and fastest growing industry, the service sector hasthe greatest
worker productivity andislikely to grow at arapid pace. According to theWorld
Trade Organization (WTO), Indias service exportsand imports are among thetop
10WTO members. It'struethat thereare certain drawbacks. Growthintheindustry
isstifled because of the proliferation of regulatory bodies and lack of cooperation

S
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among theminIndia. Thereare FDI bansand regulatory obstaclesfor varioustypes
of services, aswdll asoutdated regulations. Intermsof both number and qudlity, the
busi ness has been unabl e to meet demand for workers. Even when compared to
similar countrieslikethe PRC, Indias service sector devel opment and exportsare
weaker, and exportsare competitivein just afew servicesand focusedinasmall
number of regions. A big section of India's poor do not have accessto basic services
like healthcare and education because of disparities in service expansion and
availability. Thecost of providing serviceishigh becauseof alack of infrastructure.
However, eventhough Indiastrivesto be aknowl edge-based economy, educeational
quality and standards are not consistent. (M ukherjee, 2013)

Theredlity isunambiguous: using CRM software sol utionsto managedient concerns
has been shown to be very advantageousfor the service business. By storing all
pertinent consumer dataand andlyzing it to extract thecritical features, these systems
enablefirmsto make educated deci s onsabout the exact marketing and manufacture
of their products. These solutionsarebeneficia not only for increasingincome, but
asofor controlling firminventory deta. Therefore, for the greater good of businesses,
itisstrongly advised that industry personne employ such systemsintheir managerid
respong bilities (Hashmicro, 2022).

Consider gtrategiesto provide clientswith aunique and personalised experience at
each point of their journey. When you understand the many sorts of clientsthat
make purchasesfromyou, you'll seehow their demandsvary. By addressing these
individual demands, you may increase client happinessand loyalty. (Why Product
Customi zationisImportant for Customer Satisfaction, 2022)

Objective:
1. To study theimpact of regulatory system on serviceindustry.

2. To study therolein customer rel ationship management.
3. To study the customization of service according to customer demand.

Resear ch M ethodology

Theresearcher used an exploratory research method and conducted areview of
literature gathered from different secondary sources such astheinternet, journals,
magazines, and prior sudy reports. It assistsusin understanding important topicsin
globa v/sIndiaand feasibility studiesassist usin potentidity of thetopic.
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Findingsand Conclusions

InIndia, regulatory changeshavebeen garted in responseto theshifting macroeconomic
policies. Numerousdomainsremain untouched from aregul atory sandpoint. Thecod
sector hasthe potential to beas gnificant sector dueto theimportanceof coa inthe
Indian setting. Public-private partnerships (PPPs) arecritical for maximising societa
benefit. India's services sector hasplayed acrucid rolein the country'seconomy. The
main policy chalengesaffecting Indiasservicesindustry arediscussedinthisarticle. It
breaksdown essentia policy issuesinto three categories. domestic policy, domestic
regulation, and market access. Indiaswholecommerceisservice-oriented, whichis
higher thantheglobd average. Intermsof serviceexportsandimports, Indiaisamong
thetop 10 WTO members. Thesector has struggl ed to generate enough employment,
bothintermsof number and qudity. Thecost of providingservicesishigh duetoalack
of infrastructure. Usng CRM software sol utionsto manage client concernshasbeen
shownto bevery advantageousfor theservice business. Thesesystemsenablefirms
to make educated deci s ons about the marketing and manufacture of their products.
They arebendficid not only for increesingincome, but dso for controllingfirminventory
data. Consder strategiesto provideclientswith auniqueand personalised experience
a eachpoint of their journey. By addressingtheseindividud demands, you may increase
client hgppinessand loydty - and increasesales.
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Abstract

Theevolution of fin-tech in payment gateways hastransformed theway we manage
finances. Traditional modesof like cash and cheques have become athing of past
asthey could not match the pace of growth of technol ogy. Though mobile payments
have gained acceptance because of their potential growth, financial inclusion,
convenience and cost effectiveness as per the genera observation they are expected
to promote overspending among the users creating theillusion of liquidity. This
paper focuseson finding out if any relationship exists between mobile payment
applications and overspending. For the purpose of study dataiscollected from
theusersof mobile payment gpplicationsusing astructured questionnaire. Statistical

tools like percentages and Chi Square (?2) tests have been used to derive
conclusion.

K eywor ds: Fin-tech, M obile payment applications, overspending
Introduction

In India, digital mode of payments has up surged over the past six years asa
consequence of demonetization of currency notes by government of Indiaand
outbreak of the pandemic COVID-19 (NPCI) Asper theofficia datarel eased by
Indian Government, different modesof digital paymentsareused inthe country like



S Vol. XX11 (Special I ssue) | SSN-2320-2025

UPI paymentsfacilitated by NPCI, M obile payment apps, net banking and plastic
cardswith embedded microchips. UPI paymentsand M obile payment appsgained
popularity after demonetization intheyear 2016 and their usageamplified after the
outbresk of the pandemic COVID-19. (TheHindu) Inlinewiththesurvey conducted
by Delaitte, Indiahad about 750 millioninternet-enabled phone deviceusersinthe
year 2021 and the number islikely to reach 1 billion by 2026 asthe demand for
smartphoneshasexpanded in rurd aress. Asper the observation by the Pulse Report
released in September 2021 over 300 million

Smartphone users have adapted themsel ves to mobile Paymentsand UPI based
payments and almost 80% of thetransactionsarisefromtier 11 citiesand beyond.
Whilemobilebased payment issimpl e, secure convenient and reducestransaction
cost therisk of carrying hard cash it may a so make room for reckless spending
behavior anongtheconsumersasitisdifficult to assessthered cash outflow. (Higgins,
Sean, 2018) (Hoofnagle, et a. 2012).This paper istaken up to analyzeif mobile
payment applicationstrigger overspending behavior among consumers.

Background

Theusageand availability of smartphonesin devel opingandindustridized economies
hasincreased over 200 in the recent past. (Conscore, 2015)

Thefin-tech service of mobile payment was designed to ensure that consumer can
make use of digital money at any time and any location using internet enabled
smartphones. (Putri.et.a. 2020)

Modeof payment significantly affectsthe subjective awarenessof spendingwhereas
security and convenience have negligible effect on spending behavior. (EricW, K
See-to. et.al. 2019)

Mobile based payment stimulates the consumers’ consumption quantity and
strengthensthedesireto create demand for luxuries. Risk of irrational consumption
should beavoided. (Jing Xue, Li Lin, 2020)

As per the general observation, peoplewho use mobile payment applicationsare
likely to spend more than planned/budget in their daily expenses because of its
smplicity and convenience. (AmrutaDixit, 2020)

Individualswho are not equipped with Digitd Financia Literacy and arelessresistant
havelow propensity to save whileusing mobile based payment. (Jackline Mwende
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Skoggvist, 2019) Consumer’s attention is towards the perceived value of the
productsrather than the cost while paying whileusi ng technology in the system of
payment. (Chaterjee & Rose, 2012)

Forced switchtodigita paymentsdueto changeinthemonetary policy intheeconomy
like demonetization i sassociated overspending asthisfeature promotesrel axed
budget congraint by givingtheilluson of liquidity and caterstoincreaseintheoptima
spendinglevel. (SumitAgarwal, et.d., 2019)

Digitd financid literacy can avoid mismanagement of persond financesand current
saving and spending behavior will promote prudencein future saving and spending
pattern therefore, digital financial literacy among people is essential. (Raenu
Kolandai samy & Kasthuri Subaramaniam, 2020)

Need for thestudy

Much attention has been given to the study on card based paymentswhichis
essentially the thing of past and research on relationship between fin-tech
innovations like mobile based payments and spending behavior hasreceived
considerable thought. Mobile payments create theillusion of liquidity and
encourage impetuous spending behavior, often exceeding the budget, among
the users. Lack of self-resistance and financial discipline canlead to dreadful
consequences. Theworld isgoing cashlessand usage of mobile based payment
fin-tech appswill becomeinevitable. Therefore, it ishigh timethat people
understand and | earn the management of money while using fin-tech apps and
to be aware of the outcome of mismanagement of money. To address this
issue the study on impact on fin-tech mobile payment apps on spending
behavior among users.

Resear ch M ethodology

Thestudy ispurely exploratory in nature. In total 120 responses were collected
fromtherespondentsusing sdlf-administered digitd questionnairei.e., Google Forms
and 116 responses matched the study. Convenience and snowball sampling methods
areused to gather the data. The dataobtained using 5-point Likert Scaleisandis
analyzed using percentage analysisand Chi Squaretest with significanceleve of
99% and to draw conclus onsfrom the results obtained.
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Secondary datais also used for the purpose of getting an insight on historical
background for which variousjourna s, newspapers magazinesand websitesare
referred.

Scope of the study

Thispaper focuses on establishing rel ationship between fin-tech mobile payment
apps and spending behavior among consumers. The study isnot restricted to any
agelimitsor incomelevels. Only mobile payment apps are considered and other
modes of payment systemsare not covered in the study.

Objectivesof thestudy

To anayzethereasonsfor using mobile based payment fin-tech apps.

To createvariables and to study the rel ationship or dissociation between them.
DataAnalysisand Interpretation

Among the responses received 52.6% were femal e and 47.4% were male with
majority of age group comprising of 25 to 39 years i.e., 65.5%. Out of 120
respondents 116 respondents used mobile payment apps and were considered for
the study. Dataisanalyzed and interpreted according to the order of objectives.

Reasonsfor usage of mobile payment appswerelisted asper thereview of literature
and the respondentswere given multiple choice options. Theresultsobtained areas
below.

To analyzethereasonsfor using mobile based payment fin-tech apps.

40.5% of the respondents chose ease of payment as the main reason for using
mobile payment appswhereas, 36.2% of the respondents opted for securefast and
convenient as the prime reason for using this mode of payment. 13.8% of the
respondents believed that mobile payment appsreducestherisk of carrying cash
and 6.9% use the apps to ensure contactl ess payments. 2.6% of the respondents
usetheapp for payment asit hasthefeature of loyalty rewards, gift couponsand
scratch cards etc.

To create variables and to study the rel ationship or dissociation between them.

Responses derived isclassified and tabul ated according to the requirement of the
study. Out of the two variables are drawn, usage of Mobile Payment Appsis
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considered as an Independent Variable and Consumer spending behavior is
consdered as Dependent Variable. For the purpose analysis of dataand to examine
thereationship or disassociation between the variables hypothesisisformul ated
and tested using Chi Squaretest with 99% significancelevel takinginto consdering
the samplesizeof theresponses.

Threecriterionsare consdered based onreview of literatureto analyzeif consumers
spending behavior isinfluenced on usage of mobileusage applications.

C1-Usageof mohile phone gpplications on consumption pattern—Mobile Payment
goplicationsstimulaetheconsumers quantity of consumptionwhichisdirectly rated
to change spending behavior. It strengthensthedesireto spend by creatinganillusion
of liquidity ultimatdly leadingtoirrationa consumption.

C2- Consumerstend to exceed the budget when they usemobil e based applications
to make payments. - Asper thegenera observation, peoplewho use mobile payment
applicationsarelikely to spend morethan planned/budget in their daily expenses
because of its simplicity and convenience. Consumer’s attention istowardsthe
perceived value of the products rather than the cost while paying while using
technology inthesystem of payment.

C3- Usageof mobile phoneapplicationshasledto reductionin savings.- Individuds
who arenot equipped with Digital Financia Literacy and arelessresistant havelow
propensity to save while using mobilebased payment.

Influence on

consumption
pattern

Usage of mobile Consumer
payment apps Spending Behavior Exceeding budget
v DV

Reduction in

savings
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HO - Usage of Mobile payment appsand spending behavior anong the consumers
are independent.

H1 - Usage of Mobile payment apps and spending behavior among the consumers
aredependent.
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OV: Observed Variables
EV: Expected Variables (Totd variables/5 optionsgiveninthelikert scae)
O-E: Observed Variablesminus Expected Variables

(Row — 1) x (Column -1)
Degree of Freedom(DF) (2-1)x(5-1)
1x4
4
Calculated value of 3° 1.62532
(CV)
Table value of y?at 99% significance 13.277
Level

At 99% significancelevel ?=0.01 72 tablevaluesare greater than the cal culated
valuestherefore, null hypothesisisaccepted that i s usage of mobile payment apps
and spending behavior among the consumersare independent.

I nterpretation and Conclusion

From the preceding analysisit isevident that spending behavior anong the consumers
isindependent of usage of mobile payment applications. That is, irrespectiveof the
mode of payment consumers spend cautioudly.

Functionality of payment system viasmartphonesisits seamlesstransactions, ease
of use, privacy, integrity and security. Earlier the usage of credit and debit cards
wereviewed asreserved for the rich because of the cost implication ontheir use
but today by using fin-tech payment applicationsin smart phone consumers can
make carry out any number of transactionsfor free. Asthe number of smart phone
usersinrurd Indiaisacce erating theuse of fin-tech applicationsfor digita payments
would also raisecatering for financia inclusion. Operational flexibility and non-
discriminatory treatment of banks and non-banksin Payment Avenuewill make
way for exponentia growth and expansion of mobile payment infrastructure. NITI
Ayog, Ministry of Electronicsand I T, Ministry of Finance, NPCI in consultation
with RBI and Central Government can establish abody to set standardsto monitor
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and regulate I T security, risk mitigationin digital payments and creating E-courts
for timely resolution of disputes. Further, al the applicationsrelated to payment
acrosstheworld can cometo consensus on standardization by incorporating global
best practiceswhich will help theindustry to safeguard thetrust and confidence
among theusers. Asapart of the process of digitalizing Indiain next couple of
year's usage mobile payment fin-tech appswill beanintegral andinevitable part
of settlement of transaction.
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Abstract

Bankingisamajor areato adopt digitalization after LPG but customersare using
more services of Bankssince 5 years. Small businessmen a so started using UPI
payment us ng different mobile applicationswhich isconnected with banks, Internet
Banking, SM S services, onlinemoney transfer hasan endto end encryptions. The
bank providing digitd serviceto satisfy thecustomer in saving time, energy. Most of
the customersare happy with thedigitalization of banksbut adso few customersare
havingfear of hacking of technol ogy, misappropriations of fundsthrough fraudulent
callsasking onetime passwords etc. Customer satisfaction isalso depending upon
digital literacy and security provided to safeguard the customer interest.

Keywor ds. Digital Banking, Technol ogy Based Banking, Customer Satisfaction.
I ntroduction to Digital Banking

Digital Bankingisupdated version of traditional bankingadl thebanking transactions
aredoneusing thedigitalization. i.e. using online platforms. Recently we can see
virtua banksa so thereisno physica existence of banks but the account opening
and other functions (primary and secondary functions) will bedoneusinginternet or
through mobile gpplications. The customer need not to visit branch for debit card,
credit card, bank statement, transfer of fundsetc. but the bankswill charge minimal
amount astransactionfeeor servicescharges. Customer satisfactionondigita banking

S e
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will be balanced between customer expectation and banker’s services. The banks
areprovidingvariouskindsof servicesfor customer satisfaction suchasreductionin
bank rate, reducing therate of interest on loan, documentati on verification through
thebank portal which hel psthe customer satisfaction increase.

Review of literature

o ShilpaChauhan, Asf Akhtar and Ashish Gupta(2019): Thisstudy aimson
demonstratedigita banking'sinfluenceon customers’ evauation of service
experience and devel op aframework identifying themost significant
variablesof digita banking that influencethefinancia performance of
banks.

o Dr C. Paramasivan (2019) in hisstudiesentitled“ customer satisfaction through
information technology in commercia banks’ highlighted that, bank account
holders are not satisfied with the services provided by their banks and the
banks should try to enhancetheir servicesin order the satisfy their customers
inacost effectiveway with the hel p of informati on technol ogy

Objectivesof thestudy

o To study the concept of Digital banking with respect to current situation.
o Toknow the Customer Satisfaction level ondigital banking services
Research M ethodology

Descriptiveresearchisundertaken by estimating the percentage of respondentsina
particular group exhibiting the samekind of behaviour. The basic statistical tools
have been adopted i n research methodol ogy.

Sour cesof Data

Primary dataiscollected from therespondentsworking in different industrial sectors
to assesstheir behaviour through structured questionnaire on Googleformsmany of
therespondentsare professional sand non-professional sat Bangal orecity.

Sampling Plan

Thesamplesizeis25 and it was considered under probability sampling method.
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DataAnalysisand I nter pretations
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1. Ageof the customer
Age No. of Respondents Per centage (%)
20-35 13 53.3
36-50 12 46.7
Total 25 100

Count of 2. Age of the cutsomer
I nterpretation

From the above chart we can interferethat only the age between 20-35 yearshave

more awarenessondigita banking services.

2. Customer Satus

No. of Per centage
Status Respondents (%)
Working 16 78.6
Professional 9 21.4
Total 25 100

| SSN-2320-2025
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Customer status

Professional

214

Interpretation

From the above chart we can interfere that rather than Prof essional s others have
more awarenessondigital banking services.

3. Typeof Digital Services

Types of Digital

No. of Respondents

Services (per centage)
Net Banking 6.7
Money transfer 6.7
Onlinefund transfer 6.7
Phone pe 6.7
UPI. 6.7
mobile wallet 6.7
Google pay 6.7
M obile Banking 6.7
Google pay 6.7
Bank of India app 6.7
Mobile 6.7
Digital 6.7
M obile banking 6.7
Internet

Online 13.3
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Type of Digital Services

UPI, Mobile Wallet,...

6.7%

Most of the digital se... _

6.7%

Net banking
6.7%

Phonepe
6.7%
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Online fund transfer

6.7%
Phone pe, Google p...
6.7%

Bank of India app

6.7%

All
6.7%

Netbanking Mobile banking inter...
6.7% 6.7%
Money transfer, pay...
6.7% Online
ile bankin, 13.3%
Home panne Moo
I nterpretation
Fromtheabovechart we caninterferethat all most al the servicesareutilized by the
respondents.
4. Customer Satisfaction
Parameters No. of Respondents  |Percentage (%)
Yes 23 93.3
No 02 6.7
Total 25 100
Customer Satisfaction

Yes
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I nterpretation

From theabove chart we caninterfer that 93.3% customersaresatisfied with digital
banking services.

5. Mode of using Digital services

Parameters [No. of Respondents |Percentage (%)

Laptop 2 6.7
Mobile 23 93.3
Total 25 100

Mode of using Digital service

Laptop

Mobile

I nterpretation

Fromthe abovetablewecaninterferethat 93.3% customersareusing digital banking
servicesthrough mobile phones.

Finding and Suggestions

1.  Byusingtoomuch of digital servicesmany employeesmay losetheir jobsin
near future,

2.  Therearesuggestionseven to beimplement digital literacy sothat al the
customerswill be ableto accessthedigital services.

159
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3. Customer queriesshould not be delayed

4.  Few customersare happy that they need not go to bank physically every time
they want to deal with the banking services

5.  Sometimesthereissometechnica issueduetowhichthetransactionswill get
stuck.

6. Most of thecustomersareusing digital servicesthrough mobilephones
Conclusion

Digital bank systemisproviding various benefitsto the customer aswell asfor the
banks. Dueto thewide set of benefitsdigital banking have become quite popular
and appreciated among all over theworld and it has many setsof advantageslike
time saving, cost effective, reduced transportation cog, reliability transparency, more
congstent, easy payment. Digitaization of bankshe psthe customer to do transactions
at any timeand from anywhereinthe globehasslefree. Thisdigitalization helpsto
improvethebusinessfinancially and customer will have aknowledgeto usethe
modern technol ogy for smooth functioning of banks.
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Abstract

In the majority of the organizations, the Human Resource Department is
accountablefor many strategic tasksfrom the hiring of an employee, termination
of an employee, monitoring of employees at all thelevels, handling payroll,
performance management, vendor management, expatriates servicesand soon.
However, al organizationsarelooking for such types of applicationswhichwould
belike streamlinethe HR processes, retain the data, control data, enhancement
of communi cation process, connectivity to all the areas of an organization. It
should be hel pful for afuturistic approach. Thisresearch paper amsto identify
the effectiveness of HR professional devel opment through process automation
in the organization. Thisresearch study mainly focus on the perception of IT
Professionals about process automation in terms of both individuals and
organizational levels. The study concludes whether HR automation can deliver
the quality of serviceto the employeesin the organization in the present fast-
moving technology oriented world.

Keywords: Artificial Intelligence, Human resource, e-Human resource, HR
processesAutomation.
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Introduction toArtificial Intelligence

Artificial intelligenceisatool and techniquethat uses humanintelligencein
various areas and sectorsfor improving performance of the organizations. It
isasophisticated technology that isapplied in all organizationsto improve
outcome and performance. Generally Al givesideasto organizationsthat how
itisused in business. It has been around already for more than ten years and,
organizations have been tracing out waysto implement Al into their business.
These daystechnol ogy isgrowing and computers are able to store more data
and information. Al isan intelligence exhibited by machinerieslikethe natural
intelligence displayed by human beings and animals, which involves
consciousness and emotionality, as machineries becomeincreasingly capable.
Artificia intelligence attracted widespread global attention. The scope of the
Artificial Intelligenceisasfollows:

a  Integration of artificial intelligence and the cyber-physical systeminthe
last decade has|ed to the emergence of numerous potential applications,
one of whichiscompetent healthcare.

b. HR-related taskscan beartificially engineering by using Automation and
agorithmic prediction.

c. UsingAl forreal-timesupport in health carerequiresaserver, decision
support, predictive and descriptive medicine, personalized prescriptions,
and muchmore.

d.  Theydeveopanaytical modelsby pre-processing data, choosing suitable
algorithms, and cross-validating results and treatment observation.

Review of Literature

Nabil Abdallah A Almotawkel (2021) —“ImpactsArtificial Intelligence onthe
efficiencyof Human Resources Management.” This paper studied thetrue effect
of Al onHRM and, thedifficultiesthat could be abarrier to itsimplementation.
In this paper, the researcher used secondary datawere collected online, other
articles. Thestudy found that Al and ML are fundamentally reliabletechniques
for optimal decision-making and better HR management.
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Guixiang Shen (2020) — “Artificaial Intelligence and Human Resource
Development” in this paper, the study aimsto explain the application of Al on
HRD activities of organizations and the impact of thistechnology on HRD
activitieswith the application. This paper is based on secondary data. Analysis
of thisstudy fully understanding and applying Al technol ogy, human resource
management practitioners can better hel p enterprises play the most considerable
rolein selecting, educating, employing, and retaining people.

Objectivesof the Study

To understand and evaluate the employees’ perception toward Artificial
Intelligenceon HR.

To identify and examine the challenges in the implementation of Artificial
Intelligence on Human resources.

HypothesisFramed

Hol: Thereisno significant association between gender of the employeesand
their perception toward Al on Human resources

Ho2: Thereisno significant difference between age of theemployees and their
perception toward Al on Human resources.

Ho3: Thereisno significant difference between gender of the employeesand
challenges of intheimplementation of Al on Human resources

Scope of the Study

Thisresearch paper mainly emphasi zed the on understanding the empl oyees
perception towardsArtificia Intelligence and itsimplementation in the Human
Resource process. Thisstudy restricted to 50 IT Professionals.

Resear ch M ethodology

Typeof Data: Theresearch study isbased on primary data. The dataused in
researchisobtained initially through the direct efforts of the researcher through
guestionnaires, interviews, and direct observation. Secondary data has been
collected through publications, websites, books, journals, and articles.
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Sample Design

Sampling Unit: Sampling unitsare employeeswho areworkingin IT Companies.
Size of sample: The sample size has been collected from 50 IT Professionals.

Sampling type: The convenience and judgment method of sampling was
undertaken for the study.

Data Collection: Datacollection toolsinclude awell-structured questionnaire.
The dataanalysis was represented by percentages and, chi square and oneway
ANOVA statistical testsare used for testing hypothesis.

DataAnalysisand Interpretation

Vol. XXI11 (Special | ssue)
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Statement showing demographic factors of the respondents

Table 1: Table showing the applicationsof Al in HR.

SL Demographic Respondent Frequency Percentage
NO. factors Categories
1 Gender Male 38 76
Female 12 24
Total 50 100
2 Age of 251035 10 20
respondents 35t045 12 24
45to0 55 22 44
Above 55 6 12
3 Marital Status Married 32 64
Unmarried 18 36
Total 50 100
4 Educational Degree 39 78
Quialification PG & above 11 22
Total 50 100
5 Annua  Income 250000 to 400000 8 16
(Rs) 400000 to 600000 15 30
600000 to 800000 13 26
800000 & above 14 28
Total 50 100
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Applications of No. of Per centage
Al in HR Respondents %
Recruitment on boarding 6 12

Internal mobility and employeeretention |4 8
Automation of administrative task 5 10

All of the above 35 70

Total 50 100

Inter pretation: Theabovetablerepresentsthe application of Al inHR. Many
respondents opted for all of the above options 70% respectively. Theremaining
are recruitment on boarding, internal mobility and employee retention and
automation of administrativetask constituting 12%, 8% and10%.We interpret
that when compared to recruitment on boarding, internal mobility and employee
retention and automation of administrative task the maority of the respondents

opted these all arethe applicationsof Al inHR.
Table2: Table showing the HR Dimension.

Al applied in the No. of Per centage %
Company Respondents

Smart assistants 9 18

Proactive heathcare management 4 8

IAutomated financial investing 9 18

Social Mediamentoring 15 30

Inter-team chat tool 7 14
Conversational Marketing 6 12

Total 50 100

Interpretation: The abovetableindicatestheAl applied in the Company. Many
companiesopted for socid mediamonitoring, intelligent assi stants, and automated
financial investing, constituting 30%, 18%, and 18%. Theremaining areinter-
team chat tools, conversational marketing, and proactive healthcare management,
constituting 14%, 12%, and 8%. M ost of companies use socia mediamonitoring
technol ogy when compared to other technol ogy.
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Table 4: Table showing the employee's perception istowardsAl.

Employee perception toward Al No. of respondents  |Percentage%
Superiors to the experience of humans |3 6

Al can replace the job 7 14

High hopes on Al applications 2 4

All of the above 38 76

Total 50 100

I nter pretation: Theabovetableindicatesthe employee perceptionistowardsAl.
Almost all therespondentsopted for al of the above options 76% respectively. The
remaining opt Al can replacethejob, superiorsto the experience of humansand
high hopeson Al applications, constituting 14%, 6%, and 4% respectively. The
maj ority of the respondents opted for employee perceptionistowardsAl aress; (1)
superiorsto the experience to humans, (2) Al can replace thejob, and (3) high

hopesonAl applications.

Table5: Tableshowing the Chalengesof Al inHR.

Challenges No. of Respondents  |Percentage %
Lack of employee skills 18 12

Budget limitation 28 19

Talent gap 24 16

Ongoing maintenance 25 17

Limited proven application 16 11

Lack of trust 16 11

Measuring return on investment 22 15

Total 50 100

| nter pretation: Theabovetable showsthat the challengesinvolved in the use of
Artificid Intelligencefor HR practices. Most respondentsidentified the challenges
of usngAl for HR practices: Budget limitati onsand ongoing mai ntenance, condtituting



| SSN-2320-2025 Vol. XX11 (Special Issue) S

19% and 17%, respectively. The remaining respondents identified Talent gap,
measuring return oninvestment, Lack of employeeskill, Limited proven gpplication,
and Lack of trust, constituting 16%, 15%, 12% and 11%, respectively. Most of the
respondentsidentified that the challengesinvolvedinusngAl inHR practiceswere
budget limitationsand ongoi ng mai ntenance compared to other challenges.

Table6: TableshowingAl used inthe best possibleway inHR.

Al used in the best No. of |Percentage
possibleway in HR Respondents %
Screening candidates 3 6
Maintaining database |6 12
Scheduling interview 2 4

All of the above 39 78

Total 50 100

I nter pretation: Theabovetable showstheAl usedinthebest possibleway inHR.
Most of therespondents opted for all of the above options 78%, respectively. The
remaining are opted to maintain database, screening candidates, and scheduling
interviews, constituting 12%, 6%, and 4%, respectively. The mgority of the
respondents interpreted maintaining the database, screening candidates, and
schedulinginterviews. ThesecanbeAl used inthe best possibleway inHR practices.

Table 7: Tableshowing thelmpact of Al inHR.

Impact No. of respondents  [Percentage %
Talent acquisition 15 15

On boarding 27 27

Learning and training 23 23

Leadership 17 17
Administrative tasks 18 18

Total 50 100
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I nterpretation: The above table shows the impact of Al in HR. Most of the
respondentsrecogni zed onboarding and learning training astheimpact of Al inHR,
constituting 27% and 23%, respectively. Theremaining respondent’simpact is
administrativetasks, leadership, and talent acquisition, constituting 18%, 17%, and
15%, respectively.

Table8: Table showing the employee's satisfaction with the benefitsof Al inHR.

Employee's No. of Per centage
satisfaction respondents %

Strongly satisfied 5 10
Satisfied 35 70

Neutral 10 20
Dissatisfied 0 0

Strongly dissatisfied 0 0

Total 50 100

I nter pretation: Thetablerepresentstherespondent’s sati sfaction with the benefits
of Al inHR. Mogt of therespondentsare sati sfied and neutrd , congtituting 70% and
20% respectively. Theremaining isvery satisfied with the benefitsof Al in HR,
constituting 10% of therespondents.

Hypothesis Testing

Hol: Thereisno significant association between gender of theemployeesandtheir
perception toward Al on Human Resources

Descriptive Statistics

Minimu |[Maxim Std. \Varian
N m um Mean Deviation ce
employess
) 50 1.00 44.00 4.3000 |5.80728 33.724
perception
\Vaid N (listwise) 50
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The above tabl e represents descriptive stati stics on the employees' perception
towardsArtificia Intdligence. Themeanvaueis4.3, it showsthat employees have
strong positive perceptiontowardsartificia intelligence

Chi-Square Tests

Asymptotic
Vaue [df Significance (2-sided)

Pearson Chi-Square 7.622° |4 .106
Likelihood Ratio 10.075 W4
Linear-by-Linear

o 4.308 1

ssociation
N of Valid Cases 50
Inference

Itisfound from theabovetablethat null hypothes sHoisaccepted and thedternative
hypothesisH1 isrejected since the significanceva ueismorethan 0.05 (i.e. .106).
Thismeansthereisno significant association between gender of employeesand
their perceptiontoward Al on Human Resources.

Ho2: Thereisno significant difference between age of the employeesand their
perception toward Al on Human Resources.

Oneway ANOVA

Sum of Squares df Mean Square  |F Sig.
Between

315.400 3 105.133 3.617 .020
|Groups
Within

1337.100 46 29.067
Groups
Total 1652.500 49
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Inference:

Itisfound from the abovetablethat null hypothesisHoisrejected and thedternative
hypothesisH1 isaccepted sincethe significancevaueislessthan 0.05 (i.e. .02).
Thismeansthereissignificant difference between age of the employeesand their
perception toward Al on Human Resources.

Ho3: Thereisno significant difference between gender of the employees and
challenges of Al on Human Resources.

Oneway ANOVA
Sum of Squares  |df Mean Square  |F Sig.
|Between
5.940 1 5.940 23.484 [.000
Groups
\Within
12.140 48 .253
Groups
Total 18.080 49
Inference

Itisfound from the abovetablethat null hypothesisHoisrejected and thedternative
hypothesisH1 isaccepted sincethe significancevaueislessthan 0.05 (i.e. .00).
Thismeansthereissignificant difference between gender of theemployeesand
challenges of Al on Human Resources.

Findings
To analyzethe empl oyee perception towardsartificid inteligence:

When it comesto empl oyee perceptionstowardsAl, peoplethink of two things
first. OneAl increasing efficiency and another oneisAl reducesthe cost of the
workforce.

From the study, it wasfound that the empl oyee perception towardsAl isasfollows;
(2) superiorsto the experience of humans, (2) Al can replacethejob, and (3) high
hopesonAl applications.

T s
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Many employees’ perception of Al wassuperior to humans experience, andAl can
replacethejob.

Very few employees’ perceptionstowardsAl were high hopesonAl application.

Toidentify and examinethe chdlengesin theimplementation of Artificid Intelligence
in Human Resources:

Someof thesignificant challengesareLack of employeeskills, Budget Limitation,
Taent Gap, Ongoi ng maintenance, Limited proven application, Lack of trust, and
measuring return oninvestment.

Oneof thesgnificant chalengesof HRwhileimplementingAl intheHR functionis
budget limitation.

Oneof thebiggest chalengeswhileimplementingAl inthe HR processisidentifying
budget limitations.

Themgority of therespondentsareinterpreted asmaintaining the database, screening
candidates, and scheduling interviews. These can beAl used inthe best possible
way inHR.

It wasfound that most of the respondents are agreed that technol ogy will replace
the peoplein HRpracti ces.
It was observed that onboarding isagood impact on human resources.

It wasfound that the mgjority of the respondents are agreed that HR managersare
able to complete an appraisal on time with the help of Al. Also, most of the
respondents are agreed that Al will be accessiblein cal culating person-hours and
leavestaken by theemployees. Very few of therespondentsare strongly disagreeing
withthet.

Themagjority of therespondents are satisfied with the benefitsof Al in HR, and few
of therespondentsare neutral about theAl benefits.

Concluson

Organizationshavegrown tremendoudly inthiscompetitiveera. Itishighly chalenge
for the organizationsto hold continuous growth and improvement. Most of the
organizations are adapting sophi sticated technol ogiesto enhance speed in routine
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work. Artificial Intelligence and machine language are used by most of the
companiesinthe HR department. Al playsavital rolein recruiting, selecting,
hiring, andyzing performance, collecting data, providing factua and accuratetimely
information. M ost organi zations have successfully integrated Al-based toolsfor
hiring, training, performance analysis, maintenance, etc., but most organizations
aredtill laggingin combining Al with their HR practi ces because of integration
costs. So, thisstudy should be consi dered agood expectation opportunity because
Al improveslives. Al buildsabetter futureif properly understood and implemented
intheright way.

Suggestions

It should beimplemented in the companiesto enhancethe quality and productivity
of employees sothat they can easily cope with the changing circumstancesinthe
Organi zation and outside of theenvironment.Compani es can show employeesthe
benefits of data so that employees are willing to accept the Company’s
trandformation. Theinfluenceof Al isexpandingto agreeter extent in human resources.
It startsfrom therecruitment processto theexit processof anemployee.

Al will bemost used over recruitment, training and devel opment, performance
andysis, and managing payrollsand leave. Hence, Companiesshould implement in
aspeeder way so that the efficiency of the HR Process can beimproved.
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Abdtract

Block chain hasthe potentid to disruptavariety of sectorsand organisations. Banking
and financeisoneof themost well-known usesintermsof science and technol ogy.
5to 10 yearsbefore significant usein financia servicesislikey.Inindia,industry
expertsare adapting and tweaking Block chain technology to meet numeroususe
cases. Block chain technology could have asignificant influence on present and
future servicesystems. It'sall about creating valuetogether, making it accessible,
and finding waysto work together just some of thewaysthat it may help aservice
run. Thebanking sector will benefit frommulti-center,weekly intermediate Stuations’
created by block chain applications.

Keyword: Blockchain, digita technology, financia service.
Introduction

Many bus nesses, start-ups and the mediaare paying close attention to Block chain,
thetechnol ogy that underlies Bitcoin and other crypto currencies. Many businesses
might benefit from block chain technology, the use of which has the ability to
fundamentally alter their operations by making them more democratic,
secure transparent and efficient. Every firm must properly handl e security concerns
and achieve considerable cost reductionsasaresult of thedaily generation of large
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amountsof datadueto thedigitalization of records. C-suiteexecutivesarestarting
totakenotice of Block chain because of the promises of decentralise downership,
immutability, and cryptographic security it makesfor their sensitive data. Awide
range of gpplicationsare being investigated across sectorsas moreand more people
redisethetechnology'sdisruptive potentid. Event hough thistechnology istill inits
infancy, financia ingtitutions aretaking use of it. Multiple Block chain proto types
will betested by banksand regulatorsthroughout the globein 2017, according to
ananaysisby theWorld Economic Forum. Over thelast threeyears, 2500 + patents
have beenfiled for Blockchain and distributed |edger technology (DLT), with 80
percent of the world'slargestbanksexpectedto begin using Block chain and DLT
IN2017and90+central banksengaging in Block chain conversationinternationally.
Many busi nessesfrom awide range of non-financial serviceindustries, such as
telecommunications, Blockchaintechnology isbeing usedinawiderangeof indudries,
including cyber security, supply chain management, forecasting, insurance, private
trangportation and ride-sharing, c oud storage, crowd fundraising, voting, governance,
energy management, retail, and real estate. A 'blockchain'isadigital, immutable,
distributed ledger that maintainsnear-red- timerecords of transactions. It establishes
adigital ledger of transactionsand enablessharing of that ledger over adispersed
network of computers. The primary benefitisthat it makes use of cryptography,
which alowsfor the modification of transactionson aprotected network by various
users. (Tgal Shahl, 2018).

When it comesto system reform and progressfor the devel opment of improved
educational processes for all-encompassing learning outcomes, what are the
advantagesofincorporating blockchain into education?' Decentralized ledger
technology is the topic of this research, which aims to give a comprehensive
assessment of therel evant literature. A methodical procedurewasusedto eva uate
a variety of sources and choose just the most relevant ones (Duwadi,
December2021).

Cross-border paymentsare one of the earliest and most promising applications of
block chain technology.Blockchain technology is locked in a cycle of"co-
opetition"and" increas ng competition”astemergeson the peri phery of forma finance.
A number of new and existing businesses are working to make cross-border
remittancesmoreinclusive (Rella, 2019).
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LiteratureReview

Blockchaintechnol ogy isarevol utionary technol ogy that hasrevol utionised traditiond
company structuresand transaction work processes, alowing formassive prospects
for corporateval ue co-creation. Blockchain hasthe potentia to disrupt avariety of
sectors and organi sations,with banking and finance being one of the most well-
know nuses. Inthe banking sector, cutting-edge bl ockchai n research and technologies
andfinancial industry wereexaminedinthisquaitative study (Lau,2021).

Digital technology isanew disruptiveforcethat isreshaping businessstructures
and exerting agreater impact globally. A wide number of sectorsin Indiaare
showing akeen interest in blockchain technology. As Blockchain technol ogy
expandsitsrangeof applications, industry experts are modifying and improving
thetechnol ogy to meet anumber of use case requirements. Blockchain technology
isrespons blefor advancing the decentralized approach to application devel opment
tothe next level. The objective of thisarticleisto Describethe Blockchainin
detail. Technology's designand functioning. Additionaly, the benefitsof the Block
chain arediscussed, aswell asitsmany qualities. Additionally, afewfinancial
transactionswere eval uated using use cases and the block chain'sapplicability. The
last section will discussthe security elements of the Block chain (Tgjal Shahl,
2018). Technology offerstheability to eliminatethird partiesthat can betrusted,
reduce expenses, and eventudly improve revenuesfor many industry participants.
It istruethat public blockchains provide superior security and transparency, but
the processing speed required to handle large numbers of transactions is
prohibitively sluggish. Private blockchains, on the other hand, allow for faster
transaction times and more anonymity, but they usually comewith alower level of
security. Asaresult, the technology hasto be shownin action. Inthenext fiveto
ten years, thistechnology is expected to be extensively employed in financial
sarvices. Inthe payment transaction business, it hasthe potential to change present
correspondent banking processes and result in significant cost-savings. Trust,
security, risk minimization, and quick transactionsat cheap pricesarejust afew of
the advantagesit offersthe tradefinanceindustry. Using thistechnology, over-
the-counter markets may be restructured and outmoded market players wiped
out. Automeating contractsmaly a so be possible utilising lean back-office methods.
Building and redefining these new busi nessmodd snecesstatesthe smooth trangtion
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from old proceduresto blockchain-based processes. Oneway to do thiswould
beto engagewith the government to create thelegal foundation necessary for the
project(Dr. EricGKrause, September, 2017).

The immutability and integrity of data are assured by block cha
intechnol ogy'sopenness, which encourages aculture of trust acrossthe network.
Decentrdisation preserves privacy and creates asafe and flexible environment via
pseudonymization. The stated quditieswerethe nevaluated using aservice system.
Co-crestion of va ue, information availability, and techniquesfor collaboration are
just afew of thewaysthat blockchain technology might aid in the running of a
sarvice system. Asaresult,we should expect it having alargeimpact on current and
futureservicesystems. It woul d befascinating to examinehow block chaintechnol ogy
affectsreal-world applications. Asaresult, acomprehensiveempirica analysisof
pre-existing application areasisrequired to provide novel insights (Schuritz, May,
2017).

Accordingtoa2014 World Bank study, almaost two billionindividua slack access
to financial services. Indians account for 20.6 percent of the population that is
unbanked. They claimedin the paper that bl ockchaintechnol ogy might becritica to
theadvancement of financia inclusion. Expertssay that employing block chainfor
internal and cross-border payments may save expenses, speed up settlements, and
improvethe user'soverall satisfaction. Authorities should get involved early and
exerciseinfluenceover innovation, they argue (Aggrawal, March2017).

Chinesebanking industry was examined inthisarticle by Ye Guo and Chen Liang.
According to theexperts, Blockchains might revol utionise and change the bank's
payment clearing and credit information systems. The banking sector will benefit
from "multi-center, weakly intermediate situations' created by block chain
applications.Each new financia invention hascreated alot of discussion about the
issues of regulation, efficiency, and security. However, theexistingimpedimentsdo
not ha thi story,sncethetechnologica, regulatory, and other issueswith block chain
technol ogy will behandled eventually. Block chaintechnology integrationinfinancid
sarviceswill, therefore bepossbleinthe near future. (Liang, Blockchain application
and outlook inthe banking industry, 2016).
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Objective

1. Roleof block chainin new bankingtrend

2. Changesbrought by block chainin banking competition
3. Block chain contributioninfinancia products
Research M ethodology

Theresearcher used an exploratory research technique and carried out aliterature
eva uation ontheinformation that wasacquired from avariety of secondary sources
including theinternet, journal's, magazines, and reportsfrom earlier sudies. It helps
usunderstand crucia themesin block chainthat are pursued inworldwidevs. India,
and it hel psus understand the market and the marketing potential of the product.
Feasbility studiesa so help usunderstand the market.

Findingsand conclusion

A digtributed, immutabledigital ledger, blockchain keepstrack of transactionsin
real time. Using distributed |edger technol ogy, adispersed network of computers
may access and share adigital ledger of all transactions. C-suite executive sare
garting to take notice of the promisesof decentralise downership, immutability, and
cryptographic security it makesfor their sensitive data. Awiderange of applications
arebeinginvestigated across sectorsasmore and more peoplerediseitsdisruptive
potentid. Block chainhasthe potentid to disruptavariety of sectorsand organisations,
with banking and finance being one of the most well-knownuses.

Intheearly days of blockchain technol ogy, cross-border paymentswere oneof the
most promising uses of the technol ogy. Theobjective of thisarticleisto provide
anoverviewofthe Blockchain Technol ogy'sdesign and functioning. Additionaly, the
benefitsof the Blockchain arediscussed, aswe |l asitsmany qudities Theimmutability
and integrity of data are assured by blockchain technol ogy's openness, which
encouragesacultureof trust acrossthe network. Thetechnology isprojected to be
widely usedinfinancid servicesinfivetotenyears.

It hastheahility to transform current correspondent banking operationsand result in
cost savingsinthe payment transaction industry. Trust, security, risk minimization,
and speedy transactionsat chegp prices are some of the advantagesof tradefinance.
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Block chainsmay becritical to the advancement of financia inclusion. Blockchain
technology may help decrease costs, shorten settlement times, and enhancethe user
experiencefor interna and cross-border payments. Bankswill profit fromblockchain
applicationsthat produce" multi- center, weakly mediated scenarios. "According to
a2014 World Bank study, almost two billion individualslack accessto financia
services.
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